
IEf/tr2l-TESI.jg ?6rlAfiti.d arts

7' why visual communication is important for Advertising ?

ry + Rq Eeq n*qq.Dr T€Gr ffi B ?

8' In what ways ca' advertising increase a product varue ?

frf,rr{ fuq ilffi t q+ uf,nq fr qss d et-glrrr B ?

9. what is utility, and how does it relate to advertising ?

srmFrHT ryr B, neTr Er€ k*qq t +fr sqfud A ?

10. Define hrsh and pull Stratery.

ftsrRn sf dfn (geT w= gd fifr * frH r

t7
P.T.o.



Question Booklet No.' 0 0 0 2 5Set No.

RET/ L2ITEST-B 76L I Applled Arts

(To beJilled up by the candidate by blue/black ball point pen)

RolI No.

Roll No. (Write the digits in words)

Serial No. of OMR Answer Sheet

Day and Date

( Signature of Invigilator )

INSTRUCTIONS TO CANDIDATES

((Ise onty blue/black ball-point pen in the space above and on both sides of the Answer Sheet)

1. Within l0 minutes of the issue of the Question Booklet, Please ensure that you have got the correct
booklet and it contains all the pages in correct sequence and no page/question is missing. In case of faulty

Question Booklet, Bring it to the notice of the Superintendent/Invigilators immediately to obtain a fesh

Question Booklet.

2. Do not bring any loose paper, written or blank, inside the Examination Hall except the Admit Card
without its envelope.

3. A separate Answer Sheet is given. It should not be folded or mutilated A second Answer Sheet
shall not be provided.

4. Write your Roll Number and Serial Number of the Answer Sheet by pen in the space provided above.

5. On the front psge of the Answer Sheet, write by pen your Roll Number in the space provided at the
top, and by darkening the circles at the bottom- Also, wherever applicable, write the Question
Booklet Number and the Set Number in appropriote plaees.

6. No overwdting is allowed in the entries of Roll No., Question Booklet No, and Set No, (if any) on
OMR sheet and Roll No, and OMR sheet no. on the Queston Booklet
Any change in the aforesaid entries is to be verilied by the invigilator, otherwise it will be taken as
unfair means.

This Boohlet contains 40 multiple choice questions followed by 10 short anstyer questions. For
each MCQ you are to record lhe correct option on the Answer Sheet by darkening the appropriate
circle in the conesponding row of the Answer Sheet, by pen as mentioned in the guidelines given
on the firct page of the Answer Shqet For answering any tive shbort Answer Questions use tive
Blank pages attached at the end of this Question Booklet.

9. For each question, darken only one circle on the Answer Sheet. If you darken more than one circle or
darken a circle partially, the answer will be treated as incorrdct.

10. Note that the answer onceftlled in ink cannot be changed If you do not wish to attempt a question,
leave all the circles in the correspoml*rg row blank (such question will be aworded zero marks).

11 . For rough work, use the inner back pages of the title cover and the blank page at the end of this Booklet.
12. Deposit both OMR Answer Sheet and Question Booklet at the end of the TbsL

13. You are not permitted to leave the Examination Hall until the end of the Test.

14.If acandidate attempts to use any form of unfair means, he/she shall be liable to such punishment as the

University may determine and impose on himflrer.

Total No. of Printed Pages : 24

J

UIq,

7.

8.



RET/ I2ITEST-B 761I Applted Arts

No. of Queetloas: SO

s{ril eft rfql 56

Full Marks :2OOTlme : 2 Hours

E"tts :2oo

Note: {If This Question Booklet contains 40 Multiple Choice euestions
followed by 1O Short_ Answer euestions

EH seH gfur t +o qqH,Ea Er to qg sffiflq qQT E I

l2l Attempt as many MCQs as you can. Each MCQ carries B lThreef
marks. I (Oael mark will be deducted for each incorrect answer.
Zero mark will be awarded for each unattempted question. If
more than one alternative answers of MCes seem to be
approximate to the correct answer, choose the closest one.

eTffi6 TqtrE spfr d Em +rt EDT r.rtrT qfr r r&+ TqRE
snF{ 3 (tr{) ffi or B r rfr+ rRkT wrt + fuq r (q+) 

"rmEDret ETrt n I trfr6 €rg-mRf, q{q Eil qrqifi w fun I qR
ftgtrs qefr + qsrfYs ffiTs wr< tr& smr + fuoe rfril
fr, il f6rff{ trfr smr t r

Answer only.5 short. Answer euestions. Each question carries
16 (slxteeaf marks and shorild be answered in lso-2oo words.
Blank 5 (r]tvel pages attached with this booklet shall only be
used for the pu{pose. Answer each question on sepd?ate p"g",
after writing Question No.

+Tn s (mq) ugsiffiq qafr + tsRr< t r srfr+ qeq t6 (mil6)
etfr *l t aen sFDr wrt tso-2oo Gt + {q +{r eGq r

SH+ fuq {q gknr q wr gq rni s (+q) gs 51 A sq?n',r
qFreq?5 B r r*+ ser E6r wr{ W qq gs a, q?T Tiqr fuqfi{
g6 otr
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01. Among the following painters who painted the 'Stonehenge' ?

(1) Dufy (21 R.N. Tagore (3) Constable (a) Asit Haldar

nrqRMa lffi q t fu,Hi r6fuJQs1r fi'r Fr#r fuqr eTr. ?

(1) €E* (2) err{.5.tlt{
(4) erkf, €rFrEr((s) 6fHkm

ol2. Ustad Ahmad Lahori was the chief architect of
3.

4.

5.
(21 Golconda Port
(4) Jodhpur Fort

afr'
m

n

9.

10.

(1) g!!q ffi (2) rMsT grt (3)

03. The silver plate showing Shapur II belongs to ......,,...

*..rrgtr. eilKFtr{ t
drq€q , (+) frergt E f,r

(21 Khorsabad
(4) Nimrud

lrqen* 
: :.-........ 1..Ifr

(3) Frt*6 . .i{4)'FF1sq

(1) Kutub Minar
(3) Taj Mahal

(1) 9m century B.C.
(3) 4ft century B.C.

eTrq{ ffiq,$fffi
(1) e* rrff4 t{Tr K{

{21 196 century A.D,

(2) 1911, elrrrs *rff
(4) 4.t g16ffi ffi

11.

12.

13.

14.

(3) 4.r' qrf,rd tsr E{
1.:.,

The capital:of Assyrian King Sq.rgon II was
(1) Samarkand
(3) Nineveh

eT*Rqn e11s{ HR{- =T. ffiq a1

(tI, vqtqF-{ {21 dlTstqlE

4
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05. Who painted the
(1) Leonardo da
(3) Vasari

frqr r

(Uffi
(X). Who painted

(1) Klee

ffi Frrqrr( * trc
gy ffiEfr*
(3) eqrt

trqffiM'frS ?

(2) trl$rqr
(+) r{rf+frffi

Z6llApplted Arts

ceiling of sistine chapel ?
Vinci (21 Titian

(4) Michelangelo

06. Nathadvara pichhavais are painted on ...............
(1) silk (21 jute (3) cotton (41 wool

;ITeranr + M :....',..i......rrr q{r+ qrt B r

(U tPrq (2) W (3) qfr sqg $I sm .F€

07. Nandalal Bose was grgatly influenced by thg pfrifoiopfry of
(l) Plato (Z\ Aristotle (g) Gandhi (4) Marx

;ierffis d'tt, ..... ..* qat{ fr -rge mnkg t r

(1) ffi (21 €rq. (3) .fi*ft qrd,

08. Hffiah kings ptatroniz.ed the temple -
(1) Konarak (2) Halebid (3)

€rqerf, eTrsqii =T .......,......q rfk{

(41

"Guernica" ?

(21 Picasso

(zl Erak{ (3)

building at
Khajuraho (4)' , Sanchi

MqT EET TTGTUT SIEFI

qglre (4) rFfr

(3) Matisse (41 Degas

5 P.T.o.
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rrftfrqn,, fiT ft-{", ffi fuT slf ?

(1) ftfr @l ffi (3) E1RRT

?6t"lfupplied Arts

(4) anr

(1) Cubist (21 Byzantine (3) Romanesque (4) Gothic

tr+{r qqi frrqrfi + fuq qRrg B r

(1) Ern{rft (z) efiqr.6t (3) tsrs (4) frflem

11. Certification mark employed on agricultural pr6duct by Directorate of
Marketingand[nspection,GoverttmentofIndia,cal!ed

Fceq-q w Frftwr Fthrr<rq, $TrGT {rr.Er< Ertr tB ffi Bg ft cni qIfr

1,w
w
d

2. q{

HT

3. si

4' 3Tl

5. st
ctl'

6. si
Tq

€t

7. gr

(1) FPo
(3) ,Agmark

(21 rsl
(4) Hallmark

a
m

1-

q
LF

G
q

o

9.S
q

10. a
7
q

11. {
q

12, q

13. q

14, a

q

rrqrst+'{sT fr6 o-rflfr B

(1) qsfr€fr
(3) qr1ffir I 

"'

L2. FPO identiff to
(1) Food.Froducts'
(3) . Faishon Products

qEF fr €fr f,[Sflf.i1::q1fdf E

(1) EII-€[ sf,Tl-E

(3) tD?lq sf,nq

(1) ,N,W.Iyer
(3) Leo Burnett

(2) €rr{ gfr cnt

(4) ' E;rcrqd

l2l Fruit Products
(4) Farrn Products

{21 IE<T tsSfl'E

(4) EF, sfrTrE

l2l David Osliry
(4) Roser rteere"

13. Unique selling Froposition (USP) was developed by'

6
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lzt Cfqs eilFlFfi

(41 tfi tH
14' Modern Movable t5rye along with mechl$cal printing'press tnas'developedin mid 15th century in Europe, basicalry invented in

(1) qrt. sq. qr{qr
(3) M q{u

(1) China ;i' : :

(3) Korea

(r) *r q

(s) mRsr q

(2) Germani
(4) Europe

lz') wffi q
(4) n3q,q

(21 Greeting ad
(4) Bounce ad

s*gffi q$ urcq HFn ry S*-hs fr rsfi er*k * qq Xiq;frffi( Bqr r{n, {<IT: erlEqrr g€[r en

(1) Top-upad
(3) Pop-up ad

EE{ ffi{ fuf,rr{ d qrqr qRTr B

(1) Dense kint,
(3) Over Print

EHt 1r.!q gtrf, {.6 + sq( qrrft ils fr
(1) eq,Efe

(3) etfl Efs

f,

l

it
I

&

{.
U

br

16. Ttre Printing of black ink on top of another colour"ink-

(21 frft1.;qs' ,

(4) qrw,,g.,

(21 ' Depth Prfut ':
(41 Extra Print

(2)

(4)

5kfl ?rFn-

Eq Efa

q€r Efe

7
P.T.O.
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17' 
l1:I"*odolory, a company uses to achive its objective- The ..How 

to,,ofa pran

2.

J.

4.

t.

6.

x{
BE

6

ft1

qt

6I
gI

3T

$\

i5

oi
trt

EI

gr

T
1

aI

ft
q

G

Y

q

2

rl

{
{
q

I

I

(

E

(1) Target.Opjective
(3) Streategy

l2l Target Analysis
(41 Campaign

T,fr =rfl €rqi sRteql fr EF fu effinfi 
',i *ft qB* -- ,+HT €t,qil +trqT-

til ei=ie em;fffcq
(3) QL"fr

A company signaure
(l) Company,s Name
(3) Logo

ffir sq{T sT Eftrrrrr
(1) ryF ED'r -nrr

(s) ffi

(2)

(4)

19' The "death of Jatu" a painting by Raja Ravi Verma printed on(1) safry Match box t l a po"t". 
"-t;;;;**

rrqr rf+f err frfu.,rwcrg irr Erqt, $S gtrf, t_
qrtrrs * trq q-.

trffiq h3rgq * sqq tst qr

{-6rqrt frre,qr
sro-fue qr

Er{E qilrrTfuH

++il

l2l Sign
(4) Logotype

(2t

(4)

v+n Eqq
ffi uqq@

m

t-

10.

(1)

(2t

(3)

(4)
11.

12.

13.

14.

8
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20. 'EMS' associated with
(1) Parcel post

(3) e-Post

.E H qH, HIqfuT E*
(1) qrd€ frE
(3) {-fr€

76Ll Apptied Arts

t2)
(4t

Business Post
Speed Post

2l' """'' a gaint electronic sign that incorporate movement, colourand flashy graphics to grab attentiJn in high-iraflic area.(1) Hoarding
(3) Back light Display

.......,€ &ftfi rrr{;r, fr lrqq-qtnrrnf, t{ q thrfie,T.fiT eTerqr =r+EqR wrt-g-+rn kffi qEftfr *.a E; 
I rr\r<

(3) il+ orfE ffi
Sudarshan Dhir known as a
(1) Photographar

{3) Graphic Designer

(21 ffi{Tfr*e
{41 {+s q€

{21 City Display

{4l.. Spectaculars

(21

(4)

Rqffi
*quqen*

{21

(4)

Media Planner
Art Director

(2t frBqr !Fn=1q

t4, eTfe sfqTeR

(21 Advertising plan
(4) Financial planning

gEpfq ett d ErFn ErTen B q's. * sq fr I

(r) m+{rs-{
(3, qrfus kqrffi

Advertising Budget is
(1) Sales Method
(3) Task Method

P.T.o.
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Rsrr{ mae t
(1) fros tw
(3) erFF. +rs

(t) trs€
(3) qsrCEFir

26. Word, written or spoken
(1) Non-verbal
(3) Audio-Verbat

(2) qB-rckFiT E(rFr

(41 sqifu{q Hrffiq

(21 ffi
(41 srTt*E q#Br,

(21 Message
(41 Verbal

3.

4.

J.

11.

12.

13.

t4.

w
qe

ft1

qt
?IT

€rt

ET

rlr

ctt
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T{

tr
g1
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i'
aI
,E

q

E

x
q

c

,l

x

{
q

I

I

?

E

24. 'Gutter,is
(l) white space outside of the Magazine Advertisem6nt:(21 White space between the pages-
(3) White space in side of an-"J**i""ment
(4) white space between two composed lines of text
'rr-(, B :- , .

1r; fu1qn qT'I + qEfr fr qr Rqn enr
.(2) * EEI * qq s.r kffi {€rFr

(3) hf,rr{ * srq< fr €il( s.r kqf, {qFr
(4) Ff*fud A }ry Srfi * qq EEr rer"r , , 

,

25. The particular goods or servicelr .1 company sells- ,,,(1) product pl- *Orri,(s) Advertising id il;arketing,

6.

10.

10
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1T, frqr eTerdrT fror rqr
(1) tr{-T+rr
(3) enBfr-Tfu

27. 'Tteme line'is a
(U Head line
{3} Tag line

"*q <tl-5, 3-
(l) tsgrEE

(3) bmw

(1) qH \rs{df{frrr
(3) F,tu +Aq

29. Basic element of photography is
(1) Camera
(3) Light

ffirn%t sT tRs dFq B_

(1) +Irtr
(3) En{E

(21 +tq
(41 il{n

Slogan

hrnch line

(21 Ffrqr
(4) qrdrfi

{21 '+ffi qrs{clqfttr

(41 *em eq

(21 Filml
(41 Chemicals

(21 fuFT

(41 +f6w

761I Aiplted Arts

(2t

(4)

28' In Transit adverting, all the exterior space on a bus, including the front,rear, sides and top, giving the produci il**" powerfqll exdlusivity.(1) Bus Publicity el Total Advertising(3) Transit Campaign Fl Total Bus

Eifud r*r{ + €{.drd, .n$ + H$ qr6ft qrfr T<, H[qi, @ e+r.rrr
tfr-{, Errrm eTe*r 6-qfr TrrrkT F*oil .o ssnq + Ttteil m 6pp-, * qreT
qTkeTrfr q-r t rq-d fu-qr qror B r

11
P.T;O.
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1. si
qe

*1

2. Yt

HI

3. si

4. 3T

5. 3i
€t

6. 3r'

T{

tr
7.gt

(1) fr+ rrq
(3) crdT

enwc*r mnf+frrm

u?'m
l-

11.

12.

13.

14.

{
,i

??
ft
,l
ei

x
q
g

7

x

t
q

I

I

?

c

9.

10.

(2t

(4)

+ffi (aEfrs = e+rqrr) si (qTfi = frwr; rq fuqr .rqr B-
(21 tqq
(41 Sq

A Hoarding (a large outdoor advertising) sometime called also(1) Printed poster e) Billboard(3) Flex printing 14) Outdoorcommuication

AH-.r (q+ € crrr',. EET GnE[ ks*r) Frfr srfr_E'srR. .....S oararmBr

(1) qb mrcr
(3) qAqH Hf&r

37. Telemarketing is
(1) Ads delivered personally
(2l Ad,delivered through phone Calls
(3) Direct Marketing
(4) Point of hrrchase

ffifrE-
(1) Erftmrril fuf,Nq to-r
(21 st{ m-fl Ern R-drqq tqr
(3) srqt€ qn$Et

(4) qr{-c €iTrF Traq

38. Postcard price is
(1) 50 paise

(3) O2 Rupee

(2t

(41

ktrSg

01 Rupee

25 Paise

t4
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frs*l€ d Ebtrd B

(U so tt
(3) 02 Sarqr

39.' Ttre Lariguage of advertising is
(1) Graphic
(3) Images

rirf,rr{ z6r silqT -B

(U ilfu-s
(s) qiGrq

ffi fr {iRTq €il6{EF qfu
(1) te er{{
(3) Hqd

40. Short catchy phrases in an advertising is called
(1) Headline (21 Tagline
(3) Jingle (4) Logotype

76Ll Apptied Arts

12) ol,E,qqr

(4) 2s tfr

Copy writing
PrOduct "

l2l +T,ft trqtr r

(4) frs€

(qrflteT) fr... ....iFEr qrar B r

l2l t rilST

(4) Qffer{q: ,' .. : '

(21

(4)

15 P.T.O.
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dg saflq sev

Note: Attempt any frve questions. write answer in lso-2oo words. Eachquestion carries 16 marks.. Answer_.each gueq$on. orr.""p"."te page,
after writing Question Number. :: : i: '+": :-. r-o:''

*€ sqefr:} ry {Fryrq+s iDT cirr rso-2oorrq".t.drrfr+
qQFT 16 eifr E5r B r gi+s geH 6r s'Grt q.5 ;Tq Es fr, qe=T €qt
Rqfi srr*rr fit I

1. Define Marketing and explain its importance to advertisers.

fu'qq *i fo*rwrqz-atm q {s+, q-ffir qi HE dtfrq r

2. How Advertising Communication works ?

fusrffi {r+qyr +fr 6r{ s'rtrr B ? 
:

Write about Institutional Campaign.

riermf, qFrqFT + qfr f, RH I

Comment on the irse of d newspaper's classified columns by local retailers.

3.

5.

6.

{cn{q gq.tr lMf arcr {ffit=rrt q{ + q.ffw *t$q fr r4q w qqi
k{r< ry +tr

Wi5, are most advertisement rectangtrlar in shape ?

TgeilTs Ef,rvT sTrlrlFrrt At B, qq] ?

Can ad.vertiser create needs ?

wr fonqq +,nt qqa5 +r qgrcn B ?

16


