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10.

Why Visual Commumcatxon is nnportant for Advertlsmg ?

ﬁwémwmmwm‘f%? -

. In what ways can advertising increase a producf value ?

ﬁamﬁﬁaﬁzﬁrﬁ@w%wﬂm%?

What is utlhty, and how does it relate to advertlsmg ¥’

m‘rﬁmw% wuaﬁmwﬁ%ﬁmﬁaa%?

Define Push and Pull Strategy.
sﬁmr%a@aﬁm(gsrmga)ﬁﬁrsﬁrm*&u

17 P.T.O.
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INSTRUCTIONS TO CANDIDATES

(Use only blue/black ball-point pen in the space above and on both sides of the Answer Sheet)

1.

3.

Within 10 minutes of the issue of the Question Booklet, Please ensure that you have got the correct
booklet and it contains all the pages in correct sequence and no page/question is missing. In case of faulty
Question Booklet, Bring it to the notice of the Superintendent/Invigilators immediately to obtain a fesh
Question Booklet.

. Do not bring any loose paper, written or blank, inside the Examination Hall except the Admit Card

without its envelope.

A separate Answer Sheet is given. It should not be folded or mutilated. A second Answer Sheet
shall not be provided.

Write your Roll Number and Serial Number of the Answer Sheet by pen in the space provided above.
On the front page of the Answer Sheet, write by pen your Roll Number in the space provided at the
top, and by darkening the circles at the bottom. Also, wherever applicable, write the Question
Booklet Number and the Set Number in appropriate places.

No overwriting is allowed in the entries of Roll No., Question Booklet No. and Set No. (if any) on
OMR sheet and Roll No. and OMR sheet no. on the Queston Booklet.

Any change in the aforesaid entries is to be verified by the invigilator, otherwise it will be taken as
unfair means.

8. This Booklet contains 40 multiple choice questions followed by 10 short answer questions. For
each MCQ, you are to record the correct option on the Answer Sheet by darkening the appropriate
circle in the corresponding row of the Answer Sheet, by pen as mentioned in the guidelines given
on the first page of the Answer Sheet. For answering any five shbort Answer Questions use five
Blank pages attached at the end of this Question Booklet.

9. For each question, darken only one circle on the Answer Sheet. If you darken more than one circle or
darken a circle partially, the answer will be treated as incorrect.

10. Note that the answer once filled in ink cannot be changed. If you do not wish to attempt a question,
leave all the circles in the corresponding row blank (such question will be awarded zero marks).

11. For rough work, use the inner back pages of the title cover and the blank page at the end of this Booklet.

12. Deposit both OMR Answer Sheet and Question Booklet at the end of the Test.

13. You are not permitted to leave the Examination Hall until the end of the Test.

14. If a candidate attempts to use any form of unfair means, he/she shall be liable to such punishment as the

University may determine and impose on him/her. .
Total No. of Printed Pages : 24
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No. of Questions : 50
gl H & 50

Time : 2 Hours Full Marks :200
g 2 " quifes :200
Note: (1) This Question Booklet contains 40 Multiple Choice Questions

(2)

&

followed by 10 Short Answer_ Questions.

¥ 9T JRAHT 7 40 TS T 10 A ST g9 ¥

Attempt as many MCQs as you can. Each MCQ carries 3 (Three)
marks. 1 (One) mark will be deducted for each incorrect answer.
Zero mark will be awarded for each unattempted question. If
more than one alternative answers of MCQs seem to be
approximate to the correct answer, choose the closest one.

AT TEgfes Hel B & HRA B T B | UAF TR
g% 3 () Sichl 1 B 1 5% T SR B RiQ 1 (T) o
FHIET ST | TAh SRR 9T H O<iich T N1 Al
IS g9l B THIE JHieTHh I T8 IR B b T
gf, @ Mrepean Td IaX 3 : :

Answer only 5§ Short Answer Questions. Each question carries
16 (Sixteen) marks and should be answered in 150-200 words.
Blank 5 (Five) pages attached with this booklet shall only be

used for the purpose. Answer each question on separate page,
after writing Question No.

Fas 5 (i) TYSTT Ut B I ¥ | HAE 997 16 (Ws)
Spl B & TAT ITH ITX 150-200 KT 3 S &1 =0T |
T e 59 gRaswm F @ gu @R 5 () gt & & sgE
ST B | TAH U9 BN I©K T ¢ TS Q, U &7 i@
IS B

3 P.T.O.
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01. Among the following painters who painted the 'Stonehenge' ?

(1) Dufy (2) R.N. Tagore (3) Constable (4) Asit Haldar
e Rt § 9 e <sesy & e e ean ?
(1) Sgwt (2) STR.GH.3MX
(3) HETA @) R eRER
02. Ustad Ahmad Lahori was the chief architect of ................

- (1) Kutub Minar (2) Golconda Fort
(3) Taj Mahal ‘ (4) Jodhpur Fort

JEATE STEHE TATOI eeennnerennnnnnn. H TG aqRHR A

(1) Hga AR (2) MewepisT 1 (3) AroTHEA (4) STragR fapet

03. The silver plate shoWing Shapur II belongs to .......... _
(1) 9% century B.C. (2) 19* century A.D.
(3) 4% century B.C. (4) 4% century A.D.
egR el st =i @ aed........ LR WE
(1) o* srar= a1 yd (2) 19% SEAEE SEET
(3) 4 sraT=d T gd (4) 4* ST SEE

04. The capital of Assyrian King Sargon II T e, N

(1) Samarkand a _{2) Khorsabad

(3) ‘,Nineveh (4) Nimrud

SRR TEH T P TS @
(1), F9{hR (2) @REER (3) Fds (4) s
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05.

06.

07.

08.

Who painted the ceiling of sistine chapel ?

(1) Leonardo da Vinci (2) Titian _

(3) Vasari ' (4) Michelangelo

e FROTER & 8 W fra Reeerd &) o ?

(1) fE=Tst 7 fa=h ' 2) fefarg=

(3) FEr , (4) HgeBeSTen

Nathadvara pichhavais are paintedon ...............

(1) silk (2) jute (3) cotton (4) wool
ATeTERT & Read . W S ¥

ORI o @) T FE  (@) SN B
Nandalal Bose was-greatly influenced by the ph’ilo‘sophyk of ...
(1) Plato (2) Aristotle (3) Gandhi (4) Marx
T W, e & a9 § Tga gl &)

(1) @& (2) eRE (3) wireht - (4) "R
H(;?sala kings pétfonized the temple - building at ................

(1) Konarak (2) Halebid (3) Khajuraho (4) Sanchi
SIS QT ¥ .oeviel. q AR - Fafor aftkar i w@xerer s
fehar |

(1) e (2) BRfE (3) WORET  (4) @R

Who painted "Guernica" ?
(1) Klee (2) Picasso (3) Matisse ‘(4) Degas

5 , P.T.O.
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“Aferepr’ 1 o fras fRar or ? |
(1) el (2) Rera (3) = (4) I

Ravenna is known forits .................... mosaics.
(1) Cubist (2) Byzantine (3) Romanesque (4) Gothic

(1) a1ars (2) IEAVERA  (3) WHAEHE  (4) TiEes

Certification mark employed on agricultural product by Directorate of
Marketing and Inspection, Government of India, called

(1) FPO (2) ISI
(3) Agmark (4) Hallmark

froer wd PrieT FReeE, TR @R SR Y SWEl ¥g & ST and
yeTofeReT g el §

(1) % @ | (2 SR TR
(3) T (4) TEE™

FPO identify to e '
(1) Food Products : - (2) Fruit Products

(3) Faishon Products '(4) Farm Products
o G o e ST |

(1) WrE SR (2) T IR

(3) BYE SER (4) A SO

Unique selling Proposition (USP) was developed by
(1) N.W.lyer ' (2) David Ogilivy

(3) Leo Burnett (4) Roser Reeves
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14.

15.

16‘

afs ARGT MR (7w 0) ResRe Rear @ L e
(1) UF. S, omgaR (2) SIS oM
(3) fwr se . # (4) oK qem

Modern Movable type along with mechanical printing press was developed
in mid 15th century in Europe, basically invented in

(1) China (2) Germani
(3) Korea ; (4) Europe

Wgﬁmwmaﬁamﬁmw—ﬁvﬁlsﬁaﬂf&:%qw@qﬁ
Frepferr fobam T, e enfashR gam o

(1 =s=+a (2) ST F

3) =T H 4) I(9 F

A three-dimentional Magazine ad, called

(1) Top-upad s (2) Greeting ad
(3) Pop-upad (4) Bounce ad
(1) <9-319 Ts ‘ (2) #HifdT Twe

(3) dM-3;qus - (4) 99 TS

The Printing of black ink on top of another colour ink-

(1) Dense Print (2) Depth Print
(3) Over Print (4) Extra Print
TR T gRa €% 3 TN & &% ¥ gRa HT-
(1) 9 B (2) 2w fife
(3) sfER fie (4) u=T Biw

7 ~ P.T.O.
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17. The Methodology, a company uses to achlve its objective- The “How to" of
a plan
(1) Target Objective (2) Target Analysis :
{3) Streategy (4) Campaign

mﬁmmﬁaﬁsﬁfaﬁgﬁﬁgmaﬁaﬁﬁm—— ‘a8’
B gISTT-

(1) =ife offsifeg (2) erte TR
(38) wTeSh e (4) T
18. A company signaure ;
(1) Company's Name ! (2) Sign
(3). Logo ' (4) Logotype
FRel et =1 ewmee
(1) =G HT 99 (2) Heba R
(3) <rw = (4) <N TRy
19. The* death of Jatu" a pa1nt1ng by Raja Ravi Verma printed on
(1) Safty Match box o A poster since worldwar
(3) Ratkill package (4)

Postage- stamp
wrﬁaﬁm%ﬁﬁ ﬁagema?st” sﬂﬁzsgliﬁ%—
(1) #E & R wx
(2) & Rvags & 999 93 o<

(3) TEWR Y
(4) smp-eHe T
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20. 'EMS' associated with
(1) Parcel Post (2) Business Post
(3) e-Rost snisivoso o (4) Speed Post
‘g TH T e -
(1) 9EE 9T (2) foom9g de
(3) FUre 4 WO
21. .......cceuiiee.., @ gaint electronic. sign that incorporate movement colour ‘}
and flashy graphics to grab attention in hlgh-trafﬁc area. !
(1) Hoarding (2) City Display
(3) Back light Display " (4) Spectaculars
....................... I3 SARME |ET, ST qEH-arErE e Wi%rsﬂa
vﬂwsxwwaﬁﬁ—gﬂémmwﬁ%l 3
(1) & e 2) & o=y ,
(3) <% wET e (4) g
b
22. Sudarshan Dhir known as a ...........
(1) Photographar (2) Media Planner
(3) Graphic Designer ~ (4) Art Director f
GRS O B ST o ® o P wq H|
(1) SrEETHT 2) #HfEawr w7 |
(3) ik feogew - (4) e BRREY
23. Advertising Budget is |
(1) Sales Method : (2) Advertising Plan
(3) Task Method (4) Financial Planning

9 P.T.O.
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s sore @
(1) o9 Ags (2) T=SgelERiT wE
(3) Tr=p AerE (4) wEATTIE <R

24, “Gutter is

25.

26.

(1) White space outside of the Magazine Advertisement
(2) White space between the pages

(3) White space in side of an advertisement
(4) White space between two composed lines of text

ey

(1) WW%W@TWWW
(2) ag@f%wwaﬁrﬁaﬁw

(3) TS & o1=Y # NX A Ry ey
(4) ﬁﬁ&aa%mm%qmwwm

The particular goods or services, a company sells-

(1) Product S (2) Publicity
(3) Advertising o (4) Direct Marketing
@ﬁfﬁamaaﬂﬁaﬁ,ﬁﬁmﬁaﬂ?ﬁ%—
(1) Mg (2) gy
(3) UWsweishin (4) S AEsfeE
Word, written or spoken
(1) Non-verbal (2) Message
(38) Audio-Verbal (4) Verbal
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27.

28.

29,

(1) HA--gsea 2) A9

(3) SNfEA-agelew 4) eI
‘Theme line' is a ............ ‘.

(1) Head line (2) Slogan
(3) Tag line (4) Punch line
e w3 , B,
(1) BsamEd 2) wWrE
(3) TR 0 (4) deawmE

In Transit adverting, all the exterior space on a bus, including the front,
rear, sides and top, giving the product message powerfull exclusivity.

(1) Bus Publicity (2) Total Advertising
(3) Transit Campaign (4) Total Bus

WW%WW%WWWWW@%W
%m,wawmﬁww%ﬁwﬂa%ﬁ%ﬁaﬁﬁr&rw%w
eRTAA G/ wwga Foar ST ¥y '

(1) =9 qegeiEi () O usgelgRiT

(3) ZTE (4) <A §9
Basic element of P.hotography is |

(1) Camera (2) Film1 |
(3) Light (4) Chemicals
BICETP BT NP o -

(1) & 2) fre

(3) wmEe (4) HfrEReT

11 .P.T.O.
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TEIATE (SR = TR Qef~'(mq%=a@=r)s1a:~%mw%—

(1) M6 =5 (2) I

(3) SEH= (4) =

A Hoarding (a large outdoor advertising) sometime called also

(1) Printed Poster : (2) Billboard

(3) Flex printing (4) Outdoor commuication
a%v(@a%awwamﬁam)%@rﬁ—w ............ A Far
ST B

(1) BiEs dreex 2 e

(3) e fifeT | C 4 STHEER BRI

Telemarketing is

(1) Ads delivered Personally

(2)  Ad delivered through Phone Calls
(3) Direct Marketing

(4) Point of Purchase

ST B-
(1) =R fRsmas =7
(2) I BT ERT BT 257

(3) SERFE HEHfeT

(4) UEe S gt

Postcard price is e

(1) 50 Paise : (2) 01 Rupee
(3) 02 Rupee (4) 25 Paise

14
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(1) sotq - - (2) o1®wHr
(3) o2%uAT - ' 4) 25%9

39. The Language of advertisingis e
(1) Graphic (2) Copy writing
(3) Images ~ (4) Product
(1) mies (2) I TR
(3) FHSIST ; ’ (4) "=

40. Short catchy phrases in an advertising is called
(1) Headline ‘ (2) = Tagline i
(3) Jingle (4) Logotype' =
fosTot & it e g (areRris) ... HET STl & |
(1) Bs @mEF (2) T
(3) Rfm (4) «MeET

15
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Short Answer Questions
Tg ST 9T

Note' Attempt any five questions. Write answer in 150-200 words. Each
question carries 16 marks. Answer each question on separate page,
after ‘writing Question Number.

aﬁésqsﬁ%wﬁﬁrqunﬁzswwwozoosﬁﬁﬁanm
YT 16 STh B B | HAF U H SoR TH AT S Q, U wqeqw
TR U Y |

1. Define Marketing and explain its importance to advertisers.

W@ﬁamaaﬁﬁaﬁﬁmﬂsc—crﬁmaﬁﬁfm

2. How Advertising Communication works ?

s T wor 3 s HET R ?

3. Write about Institutional Campaign.
HEIFTT SR & IR 7 foikgd |
4. Comment on the use of a newspaper's classified columns by local retailers.

wﬁag&vﬁﬁqﬂﬁmww%a‘ﬁ%w%mwaﬁ
ﬁaﬂwaﬁl

5. Why are most advertisement rectangular in shape ?

TS ST AR 819 B, oy ?

6. Can advertiser create needs ?

wﬁamwﬁmaﬁm%?

16




