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MASS COMMUNICATION AND JOURNALISM
PAPER - II

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1. Narrowing communication gap between high and low segments of socio-economic status
through redundancy in communication messages is called :

(1) the entropy net (2) the communication loop
(3)  the ceiling effect (4) the macro strategy
2.  The presentational media produce of communication.
(1) acts (2) artificial languages
(3) passivity (4) physical noise
3.  The different readings of the audience derived from different sub-cultural experiences are
called :
(1) independent understanding (2) differentiation
(3) aberrant decoding (4) conviction
4.  The prosidic codes that affect the meaning of the words are :
(1) letters and words (2) pitch and stress
(3) proximity and orientation (4) age and maturity
5. The ABX model of Newcomb proposes to maintain :
(1) the existing political system (2) the economic stability
(3) social equilibrium (4) cultural diversity
6.  The concept of two orders of signification was formulated by :
(1) Denis McQuail (2) C.S. Pierce
Roland Barthes (4) John Fiske
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ggas - 11

e : 39 T | UeE (50) dg-fawed T U €1 UOE U K A (2) o ¢ |t g e
g

1.  TifereR snfefer afifeafq o S=a vd f1 @ei & o9 TR 3T<Ud &l H9R Heul U Jearesk & S
HhI0l T I T FEd © 2

(1) THEH e (2) FART
(3) Hifdn gura (4) Y THITA
2. WEfaWR Hifed d9R */ 6 %I ST 1T
(1) Tfafafy (2) HiAH AT (3) TAfsmaa (4) oifqew fowfa

3. v 3u-wiwpfas sTgvel & Feoel (A1 FHerrelt) giarsti st s samean (IfEm) . wearwd ¢ 2
(1) A 99 2) faudem
(3) fauermHt femmifen (4) ERO

4. v & 7Y w1 guifad FE I SRS (WiEfew) we ¥ -
(1) @1er &R vr= (2) fr iR ga
(3) THTar 3R STEHT (4) g IR aRueEar

5. = % ABX Ated 7 frefafed & @ fF8 5T w@e 1 v @ § 2
(1) WIS TSR e (2) e Tenfaa

(3) EHIS G (4) EiERfdew fafaera

6. V&S % YU Ft < e HT ATURON T Yfadred frem foram o ?
1) == fgaa (2) Hu. frd
OIREEEIRE! (4) < freR
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7. In Shannon and Weaver’s model of communication, level C deals with the problem of :

(1) transmission (2) effectiveness (3) entropy (4) correction
8.  High predictability in communication will lead to :

(1) notionality (2) entropy (3) redundancy (4) propaganda
9. Inlanguage vocabulary is :

(1) comprehensive (2) constructive

(3) intrusive (4) the paradigm
10. The study of touching behaviour in non-verbal communication is known as :

(1) haptics (2) proxemics (3) chronemics (4) oculesics
11. Delayed drop refers to :

(1) intro (2) news features

(3) news stories (4) human interest stories
12. Vox pop is usually accompanied by :

(1) cartoons (2) photographs

(3) graphics (4) statistics
13. In newspaper design, weight means :

(1) physical weight (2) light weight (3) optical weight (4) story weight
14. The on-line comic strip, “Angry Little Girls” was produced by :

(1) Lela Lee (2) Symond Lea (3) Guy Aoki (4) Glen Choi
15. Nair and White have offered a model of communication which is :

(1) unilinear (2) horizontal (3) transactional (4) circular
yans | AN ‘ Fapert




7.  HUR & WEA 3 e & Ated H, TR C fFefafga o1 guen 3 g §

(1) Y8R (2)  guTerefterdn (3) T (4) 9uX

8. HIR Y 3= qAIIHAM R R Fod il ?
(1) =R (2) TIZH (3) Wsg FgeIdl (4) HdEl

9. YWY, I GUE :
(1) =& % (2) TEARHE ©

(3) el 7 (4) fowH (1 FeeTeT) ®

10. TR-ofae GuR § AHEIR R 1 1eqTT 1 Hecdl ¢ 2
(1) Tufesd 2) e OEARIEE:S! (4) ATt

11. feoie S fFad gt 2
(1) & (2) EER E9H
(3) HHMER e (4) WS Tf9 T wEITH

12. 9o 979 3 dR W foreeh HI-91e &l & ?
(1) 2) WRWE
(3) wETaA-Ta (TR ) (4) wifegent

13. HHER 99 & fesmed #, oo &1 a1 ¢ -
(1) ofifqew asm (2) TEHI ASH (3) 3fic gt a5[ (4) @ 1 TS

14. SFQTEd SAMtaashe Wit foga Tod ' fhaet TRgfawt € 2

(1) e <t (2) HEHS o (3) T TR (4) T =S

15. RR U4 =g 4 IR 1 Aied 99 foman & < :
1) THWEAR ) &ftr? () WEERfd e (4) IR
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16. The idea of participation for liberation was advocated by :

(1) Paulo Freire (2) E.M. Rogers (3) A.G. Frank (4) A.A. Berger
17. Denis Goulet explained the concept of :

(1) modernisation (2) backwardness

(3) real development (4) developmentalism
18. The who-to-who communication matrix within the total system is labelled as :

(1) focal inquiry (2) network analysis

(3) socio-metric fit (4) structural dynamism
19. The prescription of Daniel Lerner for development were criticised as :

(1) political (2) autonomous (3) anarchic (4) ethno-centric
20. The Sarvodaya movement in Sri Lanka adopted model of communication.

(1) The Hindu (2) The Christian (3) The Islamic (4) The Buddhist
21. The principle that a researcher should not increase assumptions than the minimum required

is referred to as :

(1) sample quota (2) test sample (3) occam’s razor (4) golden mean
22. A possible, but incorrect explanation of research results is called :

(1) internal variable (2) confounding variable

(3) independent variable (4) dependent variable
23. Factor analysis is used for :

(1) data entry (2) data distribution

data reduction (4) data separation

oo \IH\IIHIIIIIIIHH\H!III\I\IHHIIHI\ 6 Fapert




16. Ta=d & faq Fewifitar & foamr 1 et frem &t ot ?
(1) 9=l HRR 2) 3TH ISE @) st ¥ (4) T FR

17. <@ isa 3 fr=fafaa § 9 foe srauron 1 =aren w8 ?

(1) YRR 2) fuzemH
(3) dr&ifereh faehrd (4) fammeTg

18. Ul SHEE] % ST HIA-H-h (F-2-F) FAR Higam sl a1 4 foan s & 2
(1) Ti%d SR (Fhss Bds)  (2) Aedeh fagaryu
(3) wmitSR-Hifew fhe (4) HITAHSE TATCHR

19. foom & fa3 Sfea R 5N fo3 U (31 7=a) &t f791 ®9 F Streirer &t s of
1) TSI (2) & (3) ST 4) TS HE

20. Hicieht § Haled ST 3 T9R &1 9 Hisd STIE ?
(1) feg (2) 3T (3) s (4) ds

21. I TG & ol &l Tradiel § sTavas <ian 9@ 9 SRl gig T8l e =nfed ¢
(1) wfacel sl 2) ThHw gfaeet (3) SRR A GR (4) @i He

22. Y % GROTET 1 GHIfad, TR T SIS IHI0T FT FHEATT § 2
(1) AR =N (2) 9fHd (RimRfET) =

(3) T = (4) SATHA =R

23. e fafag (we favan) feae fad soam foean s g2

(1) < T (kg wafe) 2) < famm

3

)
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24.

25. John Grierson coined the term :
(1) ‘feature film’ (2) ‘documentary’
(3) ‘short feature’ (4) ‘drama of life’
26. The film movement of neo-realism began with :
(1) Roberto Rossellini (2) Vittario De Sica
(3) Cesare Zavattini (4)  Arthur Bannister
27. The first act of the screenplay is known as :
(1) intro (2) first point (3) prologue 4)
28. The alternative (theoritical) model of news sequence is :
(1) events, news criteria, news report, news interest
(2) news interest, news criteria, events, news report
(3) news report, events, news criteria, news interest
(4) news criteria, news interest, events, news report
29. Section 499 of the Indian penal code contains the criminal law related to :
(1) contempt of court (2) defence of India
(3) official secrets (4) defamation
30. The Elaboration Likelihood Model (ELM) examines :
(1) the ways in which people are persuaded
(2) the ways in which people are provoked
(3) the ways in which people are motivated
(4) the ways in which people are misguided
e | 8

The word ‘cinema’” was coined in :
(1) The United States (2) The Soviet Union
(3) Great Britain (4) France

set up
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24.

25.

26.

27.

28.

29.

30.

“fomT’ v el W gfaaited fear e o ?

(1) 7Eee WA 2) W g

(3) e faea (4) w4

S TRE 1 fRw v 6 gfaure feen ®2

(1) R fee (2) SrRpHed (34 fo)
(3) Wie TR (T FIF) (4) e 1 TeH

Fa-geneare &1 fren eT<ie fohdeh Ty gy gt ?
(1) e TR (2) forerfien € wiem
(3) HER SafeAt (4) FR JfTR

TERAT o YU 3Teh hil AT el ST ¢ ?

1) 4 (2) wem foig (3) yfw (4) 9

AR 3TIHA H1 danfeas (HSI<eh) Aied ¢ :

(1) TRAN, F9ER AFes, =5 e, g9 ® 4

2)

() = R, TN, g9eER s, 99ER | 9
)

TUER ¥ %4, FAER AMEE, T, =W fdl

(4) YUER AFES, IR H ¥, T, =g Rue

TRATT << Higa #1 ¥R1-499 ® frafafea @ wrafeg smoufys s gmfoe §
(1) = i STHAA (2) T gfaen
(3) &R W (4) WA

TSR TEhelige Hied (3.Ua.Uh.) fefafad 1 Sid :dr © -

(1) 59 TR B SR 61 o= e S € |

(2) 57 adei @ ol s fwan s

(3) 7 adti @ @i 1 drefed foman S

(4) 57 alei @ <l 1 T Antes faa S # )
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31. Assertion (A) Public relations is a corporate strategy of mind management.

Reason (R) : It is a profession based on truth, knowledge and accurate
communication.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

32. Assertion (A) : Most communication research studies are considered as lopsided.

Reason (R) : The studies mainly focus on media exposure, but not on the
internalisation of contents.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

33. Assertion (A) : The concept of developmental communication has become redundant
in the present day scenario.

Reason (R) : The trend towards transnational capitalism and commodity fetichism
have become more pronounced than ever before, brusting aside all
ideological debates.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.
s \II“I|H||||||||||\HH\||H||HHII\I\IIHI\ 1 Faper
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32.

33.
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AfweT (A) R Ty ARGk Folwe H1 hIARE WM 1

T (R) . I% UedT, I SR TRI-FeEl HYul W AU U © |

FE :

1) (A) IR (R) I 7 T

2) (A) 3R (R) THI ¥ T T (R), (A) T T&l =€ T2 7|

(3) (A) ¥ T W (R) EA ¥

(4) (A) 3@ B W (R) T T

AT (A) ATV TEAR WY A HI STH T AU Teh W ok THS S T |

T (R) : A ATE T ®Y 9 Hifed TSR (S1feRH) W Wey R ¥, W
forrereg o SAiaRieRIor T & |

FE :

(1) (A) 3R (R) S 9 T |

2) (A) 3R (R) TF § §, T (R), (A) FI &l =& T2 7|

(3) (A) ¥ W (R) 3FHA €1

(4)

4) (A) FFA T W/ (R) A &

AfmeT (A) forhRTETeHe FaR i STILIRON FTHE T & IRged H TIeiq o4 T 7 |

T (R) : URUNE YSiare i Ygid g owg Wieeey (TER) ® SR ygfd e |
g e TR 99 T ¥ R et J=iiie T8H # U WE w1 A B

T:!;Td‘:
1) (A) 3R (R) IH T ¥ |
2) (A) ¥R (R) TH1 T € T (R), (A) T G =0 T
(3)

(4)

(A) T § T (R) 39 T |
(A) 39 € T (R) T T |

[\
[
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34. Assertion (A) : Mass media are powerful political instruments in a popular democracy.
Reason (R) : Because they can always be effectively used to manipulate people’s
opinions and behaviours.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
35. Assertion (A) : An attitude is a learned pre-disposition to react to objects favourably
or negatively, in advertising.
Reason (R) : Normally attitude change has been seen as the precursor to behaviour
change.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
36. Identify the correct chronological order of the following communication models :
(1) HUB, Schramm’s, Shannon and Weaver, Westley and MC Lean
(2) Schramm'’s, Shannon and Weaver, HUB, Westley and MC Lean
(3) Westley and MC Lean, Schramm, Shannon and Weaver, HUB
Shannon and Weaver, Schramm’s, Westley and MC Lean, HUB
oo \II“I|H||||||||||M||\||H|||H\IIH|||\|\||H|\ 2 Fapert



34, 3IfueRed (A) AR JSTas | SHITSa Sfaenet Tsifded ITH § |

35.

36.

HIUT (R) ;I ARN i TF AR HGeRI i JIfad & o fordl 36 gHen gurerquiar 9
T feman < |ehar § 1

e :

1) (A) 3R (R) IH = T |

2)  (A) ¥R (R) THl I € T (R), (A) 1 TEl AR & 2|

1)
()
(3) (A) ¥ § W (R) T9A B |
(4)

4) (A) A § R (R) T T

afuwmes (A) :  sifugfa, foame @ o%g o 9fd oTImd A1 TRRIHE ®9 9 Fidfhar wH h
faa diet g8 et |

HIT (R) ;WM AR R Afvgia § uRadq &1 SFaer § aikadd &1 Qe THe S
Tl

FHe :
1) (A) 3R (R) IH T T |
2) (A) 3R (R) TF ¥ § T (R), (A) T T =€ Tl |
(3) (A) §@ T W (R) 319 T

(4) (A) 3THA T T (R) TA T |

frefefiad S=m diedl & |t Feshides A i T8 SIS |

(1) TAFH. 99 I, TEH AR AR, G T Hehed A |

(2) 99 FI, THF @ AR, Ta.4 6., I T Hehat |

(3) %I TS Hehal, 99 I, IAH T dfer, TA.G . |
(4) AN T SR, 99 F, 9% U@ Heher |, TG, |
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37. Identify the correct chronological sequence of the following professional organisations :

Public Relations Society of India, Editors” Guild, All India Editors” Conference,
Advertising Standards Council of India.

Advertising Council of India, Editors” Guild, Public Relations Society of India, All India
Editors” Conference.

All India Editors” Conference, Public Relations Society of India, Editors” Guild,
Advertising Standards Council of India.

Editors” Guild, Public Relations Society of India, All India Editors” Conference,
Advertising Standards Council of India.

38. Find out the correct sequence of the five stages of Heath’s Cyclical model of activism in PR :

(1)
()
(3)
(4)

Strain, Mobilisation, Confrontation, Negotiation, Resolution.
Mobilisation, Confrontation, Negotiation, Resolution, Strain.
Resolution, Confrontation, Mobilisation, Negotiation, Strain.

Confrontation, Strain, Mobilisation, Negotiation, Resolution.

39. Write the correct chronological order of the following magazines :

1)
2)
®)
(4)

The Illustrated Weekly of India, India Today, Frontline, The Week.
Frontline, The Week, India Today, The Illustrated Weekly of India.
India Today, The Week, Frontline, The Illustrated Weekly of India.
The Week, Frontline, The Illustrated Weekly of India, India Today.

40. Identify the chronological order of the following publications :

rns [[HIHANNAN

Four Arguments Against Television, Public Opinion, Passing of the Traditional Society,
Professional Journalist.

Professional Journalist, Passing of the Traditional Society, Four Arguments Against
Television, Public Opinion.

Passing of the Traditional Society, Public Opinion, Professional Journalist, Four
Arguments Against Television.

Public Opinion, Passing of the Traditional Society, Professional Journalist, Four
Arguments Against Television.

=
['=N
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37.

38.

39.

40.

freAfafed samerefes Sel & Hal STkt STIHT i T8 Hifd :

(1) YIRAE FEse gy HdmEe, tfeed fiies, sifea wRda avees ar e, aRde fommm
IR T

(2) 9RdE faqea qE 9Rwe, Tfeevd filcs, R desTes Sy 9MEe, sifad vRdE
HHeH FHEH |

(3) IfEd YR IHeE e, IR A IRy dideel, Tfeed filce, vrd fomm
e S |

(4) Tfed fiee, A ik T4 GrEmEe, sTfad WRdE Trares g, YR T
& TiRwg |

TR A € F FFIaEe & =g iee wi UId TS F1 FEl STHH 1 Hite |

(1) o=, avedl, sE <eE, aml, TS
(2) WS, ST THE, A, wEdE, fewme
(3) UG, AT THYE, AMaSl, I, fEEE
(4) STH! THyE, fE=mE, ames, aml, T

freAfafea afseret =1 98l S % § fag :

(1) < saudfee didmelt Aiwm Efea, sfean o2, weard, &t = |
(2) ThedTed, T ik, 3fedl T8, T sacee dhall SAh Siea|
(3) zfem 2, & tw, wear, & sauefes didelt o e
(4) < ik, Teard, §t sauefce el sifw sfean, sfean 22

Frefafed gmeHl & 98 FITIshias HH Hi TGaH Hid
(1) R MA@ e TefifasH, dfscte shfafem, wfgn eiw <t Sere S, dherd
SHfaR

(2) URYHA S, qIfET Sfh &1 JEHa 9iEEel, ®R ANHH oFiw IolfasH, dfsaes

CILIIERE]

(3) WIET ATw < TSN WHEe], ufsesh SHTAA, WheHe SHiee, ®R ATHE 3T
efifas

(4) dfsctsr SdifTEA, Wi SAfE € SSeET WEEe, WHIF SHiE, B ATHTE e
eAfersT

rens [ IHIATENI 1



41. Match the following :

List - I List - II
(Codes) (Description)

(a) Restricted code (i)  Shared by mass audience
(b) Broadcast code (i) Changes rapidly
(c) Aesthetic code (iii) Aberrant decoding is impossible
(d) Arbitrary code (iv) Simple Syntax
Codes :

@@ (b)) (o (d)
M) ) 6 @
@ ) @ @) @
@) () O @) )
@ O @) (v G

42. Match the following :

List - I List - II

(Producer) (Film produced)
(a) Georges Melies (i)  The Circus
(b) Edwin S. Porter (ii) A Trip to the Moon
(c) D.W. Griffith (iii) The Great Train Robbery
(d) Charlie Chaplin (iv) Broken Blossoms
Codes

(@ (b) (o) (d)
® @ (@) (@) (@)
() G @) @ @)
(®) (v) (D) @) ()
(4 (i) (@v) (@)

) (i)
rns [[HIHANNAN
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11. fafafea =1 faam sifse :

TqEi-1 qEt-11
(=) ( ferertuT)

(a) fraf=m = (i) ST giarst gRI |
(b) TERT FIE (i) st & gRafda
(c) HidT® wie (i) Togermdt fehifen erammE &
d) s e (iv) @ ae foaam
FE :

@@ () (o (d)
1) Gv) @) G (i)
(2) (@) @) @Gv) (@)
G) @) (@) @) (iv)
4) (@) () (v) (i)

42. fr=fafaa =1 faam = .

At - 1 I - 11

( Trem frmiar) (frfida fvew)
(a) S Hemd () Toad
(b) Tefod Td TR i) wfwegdm
) <=y, fuftry (i) S T2 T T
(d) =l =rfed (iv) SR sArEHd
FE

@@ () (o (d)
1 @) () (Qv) (i)

) )
() @) (@) @ o
) (v) @) @3 @)
) (

4) @) (
resss |11

ii iii) (iv) (@

)
HH|| 1




43. Match List - I with List - II

List - I List - II
(Model) (Inventor)
(a) Pyramid model of PR research (i) Cutlip et al
(b)  Effective yardstick model (i) Jim MacNamera
(c) Short-term and continuing model (iii) Walter Lindermann
(d) Preparation, implementation and impact model  (iv) Watson
Codes :
(@ (b) (o) (d)
O (@) @) @) 0
@) ) @ @ @)
@) O (v @) G
@) G O @ @)
44. Match the following :
List - I List -II
(Director) (Film)
(a) Sergei M. Eisenstein (i) Metropolis
(b) Vsevlod Pudovkin (i) Citizen kane
(c) Fritz Lang (iii) The Battleship of Potemkin
(d) Orson Welles (iv) Mother
Codes
(@ (b) (o) (d)
1 @) @) @ ()
2) O @) (@v) (i)
G @) @ Gv) ()
(4 iii) ({v) @A) (i)

) )
rns [[HIHANNAN

=\
(o0e)
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43. o - [ & G - [ % 9y GAfora it -

T - 1 T - 11
(A=) ( rfaehTT Sl )
(a) TR Wy w1 fufre dtea () hefau T =
(b) I¥EYY AFGS Aled () 5\ FFaa
(c) 3ATThIfcTsh Td Hdd HiSd (i) e faeHH
d) T, fRaraEE @ yvE wied (iv) dfedq
FE ¢
@@ () (9 (d)
1 G @) Gv) ()
(2) @) @) @ @0
G @ (v) () (i)
4) (@v) @) @) (i)
44, Tr=fafed w1 faem 1
T - 1 T -11
(frderer ) (frew)
(a) WE TH. SESTRA (i) Ao
(b) AT JEIR (i) et 7
() Trem @ (iii) g Seafim oifw dreAfe
(d) A" SoeeE (iv) ¥
He :

@@ (b) (o) (d)
) () @) @O @)
@ @O @) @) (
) () @) (v) (i)
(

@) (i) @) @)
yans |11

il 1

i) (iv)

(
[l




45.

46.

o \IIHI|H||||||

Match the following :
List - I List - II
(Personality) (Focus area)
a)
b)
c¢) Van Dijk (iii) Network of sings

( Jacques Derrida (i)  Text linguistics

( Noam Chomsky (ii) Discourse analysis

(

(d) Ferdinand de Saussure (iv) Dismantling structure in text
Codes :

@@ (b) (9 (d)

@ G O
M i) @) @)
( (i)  (
( (iv) (

—
—_

iv) (i)
iii) (i)

,\A,-\
= W N
N N’ N’ N

Read the following passage and answer the questions from 46 to 50.

During The 1940s, social responsibility theory emerged as the predominant normative theory
of media practice in the world. It represented a compromise between radical libertarian
views and calls for technocratic control. Social responsibility theory put control of media
content in the hands of media practitioners, who were expected to act in the public interest.
No means existed, however, to compel them to serve the public. They were free to decide
what services were needed and to monitor the effectiveness of those services. Since its
articulation by the Hutchins commission, most media practitioners have at least been
introduced to the basic ideals of social responsibility theory. Assuch, when they are questioned
about their work, most provide explanations based on social responsibility notions. In
addition, many different news production practices have been developed in an effort to
implement these ideas. Still, there seems to be little enthusiasm among many media
professionals for social responsibility theory’s focus on the public good and on broad-based
reporting about significant events. In addition, as the conflict between social responsibility
and profitability continues to grow in our increasingly concentrated and commercialized
media, responsibility becomes less central to the mission of many media organizations. Media
critics such as Gaye Tuchman and W. Lance Bennett have charged that media coverage of
minority groups and social movements actually impedes or subverts group activities. They
argue that ritualistic balancing of news combined with overdramatized coverage has
popularized false impressions of groups or reinforced negative steneotypes. Groups get little
real assistance from media. Most media services are aimed at demographic segments favoured
by advertisers not at those groups in greatest need of help. Media have chronicled the decay
of cities but have done little to create “Great Communities”. Their target audiences are
generally in the affluent suburbs, not the inner-city ghettos.

Who suggested the social responsibility theory of media ?
(1) Gaye Tuchman (2) Lance Bennett

Hutchins Commission (4) Media Practitioner

l 2z



45.

46.

rens [ IHIATENI 2

frefafaa &1 faam sifss

( ) ( )
(a) & eRe i) Fge um fagm
(b) = =R ii)  forret forgetem

(c) 3 SESH
(d) HEHTE T TR

iii) ==l &1 ST (Feaeh)
iv) SIS H GO I IETS ol

(@ (b)) (9 (d)
) @) () (@) (v)
) (@) (D) (v) (i)
®) @v) (1) @) (i)
) (i) @) @) @
freferfiaa TemeT @ UgT 17T TT Gl @ IR [eIaT | 46 T 50.
1940 <6 § AR IR g goa fames fagrm & 99 fava | geremii
A & T H IS I 30T STURYA 591 Wa=aanedl o faari iR aewifera o = & =
7eg ARt 1 gfaffaa fean gt Swerfaa fagra = wfifean fawa ag & =0 1 difen
SerHTE! o gl § i fea, f9 oTren 1 S off for o 5 fod § wm w811 FE To 6 w6 e
98 3% a1 T 91 o fau ane fohan e 37 woden off T 3 ffvaa w8 6 fha Saneti =t
ST HAT & 3R 7 Yaneli &l ford YR W9t s Se | &fa9 3T & STes oM W &9 9 %4
stferenter Hifean e 3 AT SaeTie fagT< o qeasd sTeel ol Y4 foran | 39 YR STa
I hTH & oY H Y97 33T T 1 AT 7 WIS STGIed U0 IR AT Treienyor g |
g9 WY 3Tk STAT-3Te FHTAR Faior s1varmdi sl ft 39 ol =61 @] & o 99 | fashfad
e T T a2 € T wmfee sweifae fagra % % fog s fed ok weeryul sesii ot
forear smenfia fdifén & wro e Hifean syl § sga 19 3cTe foaE SO 1 39% qg-ay
AT TTH hiwd IR ATFETs Hfea § wmis ST iR JAEER & o= F9d g
o fSreeh aRumTEeEy SR st Hifean §rel & fHem & fau &9 meerqul & 131 Hifean
ARl S A5 THEA AR Teeg ofd a2 7 TRY A 5 Teqsens 9qerEl iR amifss
SIS ! Hifean 7 | T o 398 371 Arfes &1E a1fyd ot o1 Swfed gl | d T od ©
fF TRl % FHRE TdEd SR TS TRV ¥ TRl H Tod YW ARG & S § A
THRIHS G oI5 TRON g eIt 8 | TUEl 1 Hifean ¥ 9gd &1 Tl Herdr foad § Afusma e
Yarrati 1 SEYF AT 39§ fomroemaiei ol a1y uga e § 7 foh 37 wEl #1 f9= wemed |
affes sTavaeRal Bt 81 Hifean 3 R % 7| # fafyag fFa € weg ' wer gerl’ &1 WA %
ot =igd %\ 1 fohan|
ST T8I TR AT A Tl SUR W €, 7 fF TR @6 gt 9
Hifea & wmifre ITerae g &1 gea fohaehr o1 ?
ORREEETE (2) <
(3) e s (4) Hifea sHagmEt
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47. What does the social responsibility theory suggest for the media practitioners ?

(1) Questioning themselves

(2) Serving the public
(3) Highlighting the affluent in society
(4)  Criticising the poor

48. Who is the critic of social responsibility theory of media in the above passage ?
(1) Lance Bennett (2) Everett Dennis
(3)  William Hutchins (4) Dennis Goulet

49. Whom do most media services aim at, according to the passage ?
(1) Demographic segments (2) Media practitioners

(3) News producers (4) Inner ghettos

50. What is the view of media critics of present practice of media under social responsibility

theory ?
(1) Contributing to development (2) Covering the affluent’s news
(3)  Ethical reporting (4) Reinforcing negative stereotypes.
-00o0-
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47.

48.

49.

50.

rens [ IHIATENI

TS STt fagra A Hifean syt =i s game faan ?
(1) @499 (2) I T Eel

(3) AN % UG AfKE I SHAT  (4) TR i AT

ST RIS | Hifedn % A SWelad fag @ e € ?
(1) @8 s=e (2) TR T
(@) fafaew gfew (4) =g s

TS % STER Hifedn Jansii w1 g&7 @ed Hhi ¢ ?
(1) SEHifEs g (2) difean syagm
(3) HHMER (4) i gt

TS STl Ic G o T=ia HifedT =] &1 axqH Hifean 31 & faug o o1 four
7?2

1) fowE ¥ 9reE (2) | o GHER % AR
(3) fqow feifén (4) TERHS Ffcds TRUNS i Gaferd hidl
-00o0-
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