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Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the

detailed instructions given therein.
AT: I YOS ST EY (200) 3R 7§ TS 3EH AW (4) TS & | AT i TAH TAIET UL B
SR Te7T i3t 7T el et o SR AT E |
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SECTION -1
gug -1

Note : This section contains five (5) questions based on the following paragraph. Each
question should be answered in about thirty (30) words and carries five (5) marks.
(5 x 5 =25 Marks)
Me: TS H Fefcfed et W i ute (5) W9 € | Wedish U9 ol TR ol =t (30)
It 1 U € | Ui U Ui (5) 37l 1T | (5 x 5 = 25 3F)

Television performs many of its transformations ‘subliminally’. Simply by being
there, available for viewing, for debate and for participation, news channels effected changes
in the way Indians operate in and interact with society. The creation of news channels itself
signified two major changes in modern India : the rise of an aggressive new capitalist class
that rode on the shoulders of a burgeoning post-reform economy and a simultaneous
transformation in the Indian State as it adapted to the reform era. If private broadcasting is
any indication, then the Nehruvian highway of development has not been replaced by a sign-
posted auto-bahn of reform, but by a process of trial and error that has led to many
overlapping systems of control and sometimes, very little control at all. Private news
channels have grown in a legal black hole. There is still no overarching broadcasting law, for
instance. That, of course, may change in the future, and the Ministry of Information and
Broadcasting is currently drafting a new Broadcast Bill. Whatever the fate of that bill, one
thing is certain : the rise of satellite television has ensured that the Ministry has ceased to be

supreme tsar of the airwaves.

More significantly, in a country where the State tightly controlled broadcasting for
over five decades, news channels themselves have enlarged the scope for political
identification and action. This has not always been rational or ‘positive’, but it is
fundamentally different from the past when television was nothing more than a governmental
tool. News channels have opened up avenues that previously did not exist and brought many
more people into the public arena-------Measuring the political effect of television is, however,
an inexact science. For now, it is enough to argue that news television inserted a new factor

into the political and social matrix of India and thereby altered it.
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THRTHE TeT 6T, W] T8 Id et 9, STl Solas ThRT SIS0 ¥ SATRT $3 el o, {1 & | 37T
TR o6l 3 U8 AT Wiet U & ST i Teet Tiofg Tel & 3R I8 TR off SRt oA oht Ao &
o AT ... | qfy, Selifersi & e TH1E Sl 1Y ST v fosi & | 31t & fou, o O
AT I € ToF THMER Zelifes 3 MR o ToHiae 3R AT 9re H Te $hReh STeT € 3R 30
TE, S TLATE |

1. Explain the changes that television affects ‘subliminally’.

3 INETHT ST Tl ST SATTasT o SHRUT STRa-A H 3~ 8l & 2
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2. What was the context for privatization of broadcasting in India ?

AT H TR0 & (SR sl G o o7 2

3. Did political-economic changes have an impact on broadcast policy ?

T T TcTeh-3711ereh TReTa = TROT Fifel bl Tefrior foham & 2
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4. What did Nehruvian highway of development signify for broadcast regulation ?

fThT T AT -TSTHTT, TEROT-FaHmeel & fow o/ Gohe e & 2

5. What can be a reasonable assessment of the political and social changes brought in by
private broadcasting ?

T THROT gRT U T4 TSTHideh U6 QIS TRed o {670 ST diisheh 3Tehei [hdl ST Fehdl
g2
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SECTION -1I
Tug - 11

Note : This section contains fifteen (15) questions, each to be answered in about thirty
(30) words. Each question carries five (5) marks. (15 x 5 =75 Marks)

MS:  IH G H UrE-uT (5-5) 37 & UE (15) U9 & | Ui ¥ T ST’ o i (30) YISl
H mafRTa € | (15 x 5 = 75 3i®)

6. Whatis DAGMAR ?
SR (S T TH T 31R) 18 ?
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7.  ‘Interpersonal communication is more effective than mass communication.” Analyse.

“STeIgeiTeh HUR STHEER ¥ ST GHesiel & | forgeisor shifsu |

8.  Explain Newcomb’s ABX model.

(e o U Sl TR HISeT i AT HhifeTT |
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9.  Explain the concept of ‘demassification’.

HA-STERTOT i STETROT i AT ShitsTd |

10. What do you mean by community media ?

TS Hifean (Arem) | 319 F1 TH & ?
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11.  What are the factors responsible for media selection in campaign planning ?

SR s o T = % forn o e R € 2

12.  What is an ‘Advertorial’ ?

forserrer e ?
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13. Intercultural communication leads to cultural homogeneity and affinity. Elucidate.

3TT: WG TER Fiehicish FHRET 3R ST i 3T} SR AT & | AT iy |

14. Give three basic recommendations of the MacBride Commission.

LS AT i A JoTod [AHIRE Samey |
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15. Whatis a Screenplay ?
e foRd e € 7

16. What is four point lighting ?

TR o5 TeRTeT e T & ?

D-6309
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17. Describe a ‘hammer’ and a ‘kicker’ in a news headline.

THER IS T FHT e {ohahy ol ST iy |

18. What is teleconferencing ?

AR T E ?
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19. Mention at least two reasons for convergence in media.

Hifgar & HITER0T & ¥ FH I HRT Farey |

20. What is ‘triangulation’ in research ?

Sy o “Freprofieor Far e ?
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SECTION - IIT
gue - 111

Note : This section contains five (5) questions of twelve (12) marks each. Each question is

21.

22.

23.

24.

25.

to be answered in about 200 words.
(5 x 12 = 60 Marks)

39 U H ARE-ARE (12-12) 37 & U= (5) U9 & | Ucdieh U9 T ST TS &1 4t (200)
W H T E |
(5 x 12 = 60 3)

Write a brief note on “Raja Ram Mohan Roy’s contribution to the growth and
development of language journalism in India.

IRA H TS USRI Sl g Ut foehra o =TT I Hie 79 o e W dieqed feoqor ffen |

Explain the quantitative and qualitative approaches in content analysis.

TTe] TIvetsoT § URETOTeHeh Ua TOTieHeh SUNTHT hl ST ity |

Cultivation theory contradicts Uses and Gratification theory. How ?

FEIAYH AN 7o Ual Y heher AR ol foRTel & | hd 2

Classical language of film making invented by Griffith followed the sequence of long
shot-mid shot and close-up. Explain.

Thfther g1 Stferspa fhew RO St SRR ST = =T e - TS ¥ife 3R Foli-317 & 3T T
T STYRT | AT T |

Emergence of big media conglomerates leads to monopoly in the media market. Argue.

T Hifean et i anfaTe Hifedr SR H THIR 1 31K SRR Hal & | faaemr Fifsu |
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SECTION -1V
Tug -1V

Note : This section consists of one essay type question of forty (40) marks to be answered
in about one thousand (1000) words on any one of the following topics.

(1 x 40 = 40 Marks)
AlC: M EUS Y UF AT (40) TR 1 Heercrss U9 & Sept St Fetafad foawai & § st
T T, T U & (1000) I8 7 Srferd & | (1 x 40 = 40 3i)

26. Discuss the increasing foreign direct investment in Indian media from the perspective of
critical political economy.

YT TT{cTeh ST 3 URYed ¥ YR Hifedr § s gu fase weet et ot faaemn
T |

OR/zteran

Discuss the relationship among universe, sample and sampling. How do these vary in
each of the four types of probability sampling ? Comment on sampling error.

T, Get AR Qufer (Wfdeee) & S Ty @ faeer sife | wiFehdr ufaeaad & 9r
TRRT | T Uik § 9% Toh WohR S5t € 2 Uic=ra e R fewqott Sifse |

OR/zreran

“Advertiser influence is generally ethically disapproved, especially when it affects
news, and in general it may not even be in interest either of media (especially news
media) or of advertisers to be seen too close to each other.” — Comment.

forstTer T T W A T W SFHEA T AT S 8, foniy ®9 ¥ 59 ot 9HER
TIfer AT €, 3R AT s Hitedn (e ® ¥ gumer Hifean) R fomaest 1 uw e
% T BT ST o f&d | et ot & Hehel1 € - fewoht it |

OR/zteran

ICTs are hailed as ‘technologies of freedom.” Evaluate India’s claim to being an
‘information society; and critically evaluate the role of ICTs in transforming India into a
better informed and just society.

TS Y IR T TIAA ot TR T TN | TR & G GAIST B o 31 1 Jedi
I, 3R YRA Sl SR THHR 3R &0 THS H SR S H 3TE 9i 1 i i1

STTATETCHR odieh it |
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