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Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.
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SECTION -1
gueg -1

Note : This section consists two essay type questions of twenty (20) marks each, to be

e

answered in about five hundred (500) words each. (2 x 20 = 40 Marks)
T GUS | AT 37T & g1 FaTeis U9 € | Tdsh o1 S o °iel | (500) Irsa o
37T & | (2 % 20 = 40 i)

Describe the basic characteristics of Action Research. What are its drawbacks ?

Toranee oty (T R o STTURYT STCTETON 6 JUiF ST | T8 iF 9 Hiaar § 2
OR / 3gar

Differentiate between ‘Cultivation Theory’ and ‘Uses and Gratification Theory’. Can

these two theories hold true in case of social media ? If yes, how ? If no, why not ?

WWW&WW)WW@WWWWWW)%
A A T HIT | 7 FrATSTeh TE) qed) o 1ol 1 3 &F (Hgia 98t f9g e & 2 afg
2l 5 2 A & ar & 'l 2
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2. “TV has an appetizer effect — the more one watches TV, the more one starts to read
newspapers.” Do you agree or disagree. Give arguments.

“TTATIST BT BFaTesh T & — ST ST 31feeh Setifost S8 a8 Sa-T &l ST THraRust
B UG T 7 AT Y FUF ¥ TEHd € I SHHd € ? U I B g H qh WK
FHIT |

OR / 3gat
‘Sting operations raise ethical issues with regard to the invasion of privacy of
individuals, but for the sake of transparency and authenticity in reporting, it is a
valuable tool.” Comment.
& TR T ST TMOHIFAT & SIashAvT Heeh T8 33 €, T SHER oiae (Raife)
T URERIAT T4 AR A % [T 98 Teh Joda™ &R ¢ | — femoi Hife |
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Note :

SECTION - 11
gug -1

This section contains three (3) questions of fifteen (15) marks each, to be answered
in about three hundred (300) words. (3 x 15 = 45 Marks)

T GUS H UgEUE 3l & i (3) U & | U U 1 S O o1 At (300) T3

T e ¢ | (3 x 15 = 45 37®)
Explain with an example the term ‘Hegemony’ as used by Antonio Gramci. Does this
term explain the popularity of Bollywood films among the people in the non-Hindi
speaking areas in India ? Explain.

T T A AT Ug S WA S o | feRar o SWeh AR U 3R I g0
T | T T U IRA & AT T &7 & G ok S (oA Hl HeHT bl GBI i
FATEAT AT & 7 SARAT HIT |

Conlflicts get the TRPs for the media. Does media contribute in creating conflicts ?
Discuss critically.

oY 9 Hifedr & & AR W dedr & | T Hitedr Gy i gl & ? GHreAcHS [oere]
HIfT |

Reporting of Budget in the Parliament is a herculean task. Present a plan for, how will
you report it ?

UfeRAmUE § S5ie S RAfET U Afq-gsh 1 € | 37 30 8 RUie w3 2 30 folr s
ST T HIT |
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SECTION - I1I
gug - 111

Note : This section contains nine (9) questions of ten (10) marks each, to be answered in

about fifty (50) words. (9 x 10 = 90 Marks)
AT TE EUS A T/ (10-10) 37h o AT (9) T & | UdH YT T ST W U= (50) I3l

T aTifar € | (9 x 10 = 90 37F)
6. Define ‘Edutainment’ and its importance in the current scenario.

TGSAHTS Sl TR HIfTT TT FAHH IRGTT H THeh Hewd ol AU DT |
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7. What is stereotyping ? How does a film strengthen a stereotype ?

IR #7412 T thed fondt ©iiEeEy & 59 Thr e a1 ol & 2

8. What is the difference between back light and background light ?
Sh SIS AT JHUTSUE oIZe & S 37 T HIT |
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0. ‘The segmentation of a brand may lead to cannibalisation of an established brand.’
How ?

fodlt st o TEIoT (ATHIM) & Hele @y Uidiad sig ol Siide TaTe & Wbl & | hd 2
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10. What is a style book in a newspaper ? Style books are going out of use. Discuss.
THERWE % I B WRA g% F1 § 72 WA I H FAN TE & W@ g | e
HIT |
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11.  Explain the element of ‘resonance’ in ‘Cultivation Theory.’

‘F I R T LT 7 Sl AR iy |

12. Define Propaganda. Does it always portray a negative picture ?

TITTST o TR HIFT | 97 I8 e TR Fos TRd el € 2
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13. What is a community radio ? Discuss its importance.

FEel A o ¢ 2 3HE Hewd Sl 7l ST |
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14.

What situation may require a cinematographer to ‘pre-expose’ or ‘flash’ a raw film ?
Explain the result it produces.

T aRifefa  we TeifaaeR & ¢ thed &t T-TaRasT a1 Forsl AT 96T 2 T8y U
TRUTT i AT HIT |
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SECTION -1V
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Note : This section contains five (5) questions of five (§) marks each based on the following

e

passage. Each question should be answered in about thirty (30) words.
(5 x 5 =25 Marks)

30 @US § Efefad Tier W STERe Ui (5) TS99 € | Uedeh U9 1 3T oFHT i (30)
IIET | 3T & | U U9 Ut (5) 37 1 & | (5 % 5 = 25 3F®)

Pavlik (1987) defined three major types of public relations research : applied,
basic and introspective. Applied research examines specific practical issues; in many
instances, it is conducted to solve a specific problem. A branch of applied, strategic
research, is used to develop public relations campaigns and programs. According to
Broom and Dozier (1990), strategic research is “deciding where you want to be in the
future ... and how to get there.” A second branch, evaluation research, is conducted to

assess the effectiveness of a public relations program.

Basic research in public relations creates knowledge that cuts across public
relations situations. It is most interested in examining the underlying processes and in
constructing theories that explain the public relations process. For example, Moffitt
(1994) examined the utility of collapsing the concepts of “public” and “image” into a
new theory. Woodword (2000) offered a theoretical model based on transactional

philosophy that could be used in public relations operations.

Finally, Bruning and Ledingham (1999) developed a scale to measure the

underlying relationships between organisations and their publics.

The third major type of public relations research is introspective research,
which examines the field of public relations of all the media professions discussed so
far, public relations tends to be the most self analytical. To illustrate, Neupauer (1988)
examined the percentages of women in the sports information field. Moss, Warnaby,
and Newman (2000) surveyed public relations professionals across a number of
speciality areas to determine how practitioners were involved in strategic
management. Berkowitz and Hristodoulakis (1999) surveyed members of the Public

Relations Student Society of America and professionals in the Public Relations
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Society of America concerning their opinions of the proper roles of public relations

practitioners.

ufeesh (1987) F ST GHIh IMY o o W WBRT i IR fhar € ; Sue
(3TTES), Hiferh (Afgeh) dqAT SMAfavelst (Srafded) | SFye Y & gy fafire
SAERIN TEl 1 W0 9 | & I AHell 36 TR % Y 1 Gurer 6 fafme
UL % GATEM & [T foham STar & | J0iTa WReh oy (RS foTe ), STt stqugert oner ot
U Il €, 1 SUANT S 9§ qriyd A9amT 9ur FrEsal & fasiad w9 & fo
fepan STraT & 1 | a1 SfSET (1990) % AR WHITARE I & Ty 309 ¢ o <oy
et § el g ... T TRl hd TG | Yodih I (SACIEH ), S SIS 9
T QI &, BT oo (ol S GrIeh ShrIshH Sl THTERierdT & 3ot & [ohaT Sl ¢ |

S g § Hifelsh Y ST 9 ¥ gt feafdal § uaise 59 S ge R € |
S G W TMEd UishATST o UeTor H q9T S g UhAT i SRS A H 9
gt & Ufqure § Sqeh! Taifas® o &l & | SR, Wik (1994) ¥ UH Fal Faar=
H S (Ufseish) T SIS (SHST) 1 Hehod-Tell & JIfRTaTd i SYARTAT T WIeT0T fham | Jeas
(2000) 7 THEER WA (IHRAA TFAdR) T enid Tk Agiiasd Wit Wqa fwa,
TSTERT W= ST Traeh Wieharet | Toham ST gehar € | 37 , i oo SIfSe™ (1999) = TeAt
TAT I7h §RT eI 7T & o SFATTed Tael bl A1I o o0 U THT faepta foar |

ST G INY 1 AT TG TR vt Y (Sraifaes ) & s s 9w
F AT P G0 BT & | enft I feafaa @it wifear sgewEl # S WS Gaitus
JMCATITAT & | SITEROM, =JUR (1988) § TeI-35 ol & & § Afgenedl & Ufaerd &l Sirer
H | A, FEE TG FE (2000) | AR a9 aret & 6 S 9w e w5
T g U1 ATH o fer fopan e fo Torifawes geee | 3 {59 TR G § | dehites
T ST (1999) 7 “Ufecteh Reivq ®2ve el 3iih s o W@l e
Ufsetsh Relea et Sith 3TN & SHQIgal 1 ToeIoT S e Bl st g
THehT T ST T ST o foTw fpam |

15. What is the outcome of basic research conducted in Public Relations ?

ST TS W Bl I8 I ¥ 7GR Heherar € 2
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16. What is the difference between strategic research and applied research Conducted in
Public Relations ?

S T | gl W UFIquReh I T STIEeR ¥ o & SiaY T iy |
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17.  The above piece mentioned three authors who contributed to the knowledge of Public
Relations. Enumerate their contributions.
IJURTARGT T | U T oi@ehl &l Sooid § e 1 90k o 9 | aee 591 € |
Tk ANTE ol TR ity |

18. What is introspective research in Public Relations ?

ST e | STCHTSgA! Iy 741 ¢ 2
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19.

Why were the professionals in Public Relations Society studied ? How would you
categorise this research ?

Ufeetesh ReIea TITEe! o SHaHIl S Teelor ) fHar T 2 39 90 &l 379 oY & fog
TR o ST T 2
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