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NOTE: This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.
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SECTION - I
Qus -1
Note : This section contains five (5) questions based on the following paragraph. Each

question should be answered in about thirty (30) words and carries five (5) marks.
(5x5=25 marks)

e 30 e # frafafaa s=se W emeifia 9 (5) T99 § 1 Tieh U9 ohi ST ol i
(30) wIsi | oTUfard €1 T U9A U (5) SRl 1 ) (5x5=25 3ieh)

India’s information challenge is not only to create the conditions for a vibrant
information technology industry that is globally competitive and creates software
millionaires by the thousand, but to use information technology to improve the quality
of life of the mass of its citizens, to solve their pressing problems, and empower them
through readily accessible information in a language that they can understand. A
tremendous need exists to enhance awareness and understanding among all Indian
citizens about what information technology can do India, in 2000 had information
technology, but lacked the IT culture of sharing information organizing, codifying and
streamlining processes. Information is still mostly the domain of a privileged few,
although with expanding public access to television, cable telephony and the internet,
this scenario is changing. An IT culture cannot be created overnight in India; it will
take time. But as concerted efforts are made to take. IT to the Indian people through
railway reservation systems, banks, PCOS, Internet community centers, distance
education, e-commerce, and electronic cash people in India’s cities, towns and villages
should be able to access such need-based information from a local facility (a cyber cafe
or an Internet community center), in their language and at an affordable cost.

Citizens should no longer need to travel to the district head quarters, or stand in
line for hours, to obtain simple forms, check examination results, or pay their water,
electricity and telephone bills. In addition to convenience, speed and efficiency,
information technology can help create a responsive, accountable and transparent
system of governance.

As noted previously, the Indian government, in the past decade, has done a
commendable job to create an infrastructure (of software technology parks, high-speed
data links, export promotion zones) and implement policies to make India a global
computer software powerhouse. An integrated communication policy is needed.
Human resources for informatization are also needed for India’s emerging information
society.
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1. How can IT mindsets be created in India ?

IR H Go1 TRt sTgane <1 fmior 9 feman < ek € 2
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2. What can be done to achieve industry - friendly and people - centred informatization
goals ?

EM S 941 59 REd Yo F0 ALF TR IH F 1 HE FRT SR © 2

3.  How can IT be helpful in creating a responsive, accountable and transparent system of
governance ?

THRT e Tl ST SR, AT qll IR a1 H A1 Yreifient fhe JehR AR Hifed
B HHAT ®?
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4. What do you mean by an integrated communication policy ?

Thidhd HaR ifd ¥ 9 =1 THe & 2

5.  What are the key resources for informatization ?

AT 0T T T THTEA I 1§ ?
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SECTION - II
Qug —1I1

Note : This section contains fifteen (15) questions each to be answered in about thirty
(30) words. Each question carries five (5) marks.
(5x15=75 marks)

A : T4 @< H qra-qrd (5-5) 3fehi o UgE (15) I & | Teh G hl ST 4T 19 (30)

veal H STufard 2|
(5x15=75 3i%h)

6.  What is ‘Segmentation” in Advertising ?

forTo § WUt R § ?
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7.  Wilbur schramm has mentioned ‘magic multiplier” While explaining Development
communication ‘what is this ‘Magic multiplier ?

facrer 3 3 ‘famme 99”1 A w999 3fSTeh HeelaaRr &1 56 foran 1 9% dfsen
T TR 41 § ?

8. What is a tele-film ? How does it differ from a serial ?

it fopew o1 & 2 9% Hifge 9 fora v i 22
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9.  What do you understand by a ‘footprint’ of a satellite ?

3STUE % Fefi= I 319 1 T & 2

10. What are the functions of ‘Montage” ?

‘=TS’ o e F e ?
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11. Explain what is Integrated Marketing Communication ?

Tehishd foqUH HER 1 § 7 T8 HifT ?

12. What is surrogate advertising ?

J=3-1 gfafty faqma s g ?
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13. Describe ‘NNN’
‘U9 T T’ i A HifST |

14. What do you mean by ‘SEMIOTICS’ ?
Yriahifes (T 3 T o 37 & o T W) F T o wHd © 2
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15. Explain ‘Cognitive Dissonance’

AT SHATA shl GHEAT T TY i |

16. Briefly explain the importance of “attribution” in reporting.

faifén & S ohd & Hed &1 a9 H AT Shifd |
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17. Differentiate between analogue and digital broadcasting.

ATET AR fesiiea TERU & =9 =< HifS

18. Explain the concept of ‘Corporation of PR’ in the era of LPG.
‘T b1 St R g H d1LSTR. ok FTHieRr st sTauRn ki e wifsa |
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19. Define ‘Brand image” and Brand positioning’

‘S0 TAS IR U Qe g i

20. Briefly delineate the reasons for revival of documentaries in India.

ARA | gatas (STRJHT ) TIE™ o hRUN okl G&9 H F0H Hifeg |
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SECTION - III
Qug —II1

Note : This section contains five (5) questions of twelve (12) marks each. Each question

21.

22.

23.

24.

25.

is to be answered in about two hundred (200) words.
(12x5=60 marks)

TH T H IE-aNE (12-12) 31l o G (5) 99 & | Yook G99 hl S 9T < 9
(200) vIsai H sTuferd €1
(12x5=60 3ich)

What is news ? Does the concept of news vary from society to society ? Give examples
in the Indian and western contexts.

FHNER R 8?2 1 GHAER i STHUR0T Yok qarst | T fim 2t €2 vRd ok afy=s)
Yl B SR SifeT |

What precautions should a writer take while writing features ? Explain various types
of features.

wh foEd IHg gk 1 31 e sid-1 =eq ? fafis TR o ®qehich! ST Hifsiu |

Blogging brings freedom to a communicator to disseminate his/her ideas to a large
number of people. Argue ‘for’ or ‘against’ this statement.

AT Yk <kl 3794 TI=ami sl SISl W& & I doh el & T Td=Id1 fedman € 1 39 e
o 87 3R fouer # g faare wifsw)

“Sting operations bring into light information that is not ordinarily accessible “ Discuss
from the point of view of journalistic ethics.

“HAIMTEl I 3Ted 7 alell HRERdl TH o i IR ! & Sl HIERuQEn ST T8
Brl & TRl Gt =R Hied & gfvsion & suent faer=m ifsr |

Press laws should keep a check on irresponsible journalism, yet ensure total freedom
for free expression, debate, discussion and dissent. Do you agree ? Give reasons to
support your answer.

TF AT Sl TR TR weemiar @ e W@ =fen, fR off @a= sifeafe. ag, 9fi==t
3R Hawe & fere wgul wqe=rar giafeed wE =few | R 379 Tend § 2 3797 S & guefq |
RN FART |
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SECTION - IV
g ueg—-1V

Note : This section consists of one essay type question of forty (40) marks to be answered

26.

in about one thousand (1000) words on any of the following topics.
(40x1=40 marks)

T G< | Teh =A™ (40) 3okl o1 Teh YehR o1 999 & foreen S feifera § 9 foret
{0 TR, THTHT Teh &I (1000) I1sa) H ST 21
(40x1=40 37h)

What are the long-term effects theories of communication ? Critically evaluate their
applicability to Indian media with relevant examples.

TOR & <Y ey ¥9d fagra o1 € ? JEmiad Seeevl dfed aRda mfgar & ufa st
TR 1 STATEATHS e iy |

OR / 3terar

The Monistry of Health and Family Welfare has decided to conduct an evaluation
study of its communication strategy aimed at women'’s healthcare. Prepare a research
proposal to evaluate the strategy. The proposal must include :aim, objectives,
methodology (design, variables, measures of variables, universe, sample, tool ) and
methods of statistical, analysis that you will use.

W Ud IRER FHedmr T 3 Afeerel Sl W @ W 3TTH T9R AT 6
AR ST S I 0T fohan § ATSHI 1 Yoo i ol WY TAT6 dIR FHIMT | T&mE
B fr=Aifera wnfiae 2R =nfeu : @ed, 39, wrefugfa (fesme. == =’ & o1, gqu. e, iR
o1 Fagd AIt) 3R Hifernta faverm &t ugfaai s fF 19 swme 3|

OR / 3teran

The new communication technology has helped the media to be ‘“asynchronous,
interactive and demassified: explain how these characteristics of new communication
technology brought about a fundamental change in audio - visual production, distribution
as well as the reception experience

a1 HaR Yrenfient 3 Hifean i uehehifern, TRefi R sid iR TS ed B § Heg ¥
T HAR UTEfiTent ot 57 fomioaned & ford TohR g1 g T faawor 3R wner &t ¥t ufd I
T3+7a H Tered aited oy € 2

OR / 3¢

Discuss the role of public relations in political communication with reference to ‘image’
management in politics

THIfd # Sfa Yo & g<d H YsHfdeh §9R H Fiesieh A1 @ik gl ki YfHeRt i
[EEERIEAIE LY
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