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Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.

This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

Tally the number of pages and number of questions in
the booklet with the information printed on the cover
page. Faulty booklets due to pages/questions missing
or duplicate or not in serial order or any other
discrepancy should be got replaced immediately by a
correct booklet from the invigilator within the period
of 5 minutes. Afterwards, neither the Question Booklet
will be replaced nor any extra time will be given.
After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR Sheet
Number should be entered on this Test Booklet.

Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: ) Q) @ (@ where (3)is the correctresponse.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1.  The only English language newspaper that figures in the top ten daily newspapers of India
in terms of circulation, as per MURC is

(1) The Hindustan Times (2) The Hindu
(3) The Indian Express (4) The Times of India

2.  Internet.org is initiated by :

(1) Mark Zuckerberg (2) Satya Nadendla

(3) Tim Beerners Lee (4) Bill Gates
3.  ‘Reference news’ is the most popular newspaper in

(1) China (2) Thailand (3) Indonesia (4) Malaysia
4. In a market-oriented media environment, audiences are considered as

(1) Planners (2) Consumers (3) Deviants (4) Sellers
5.  The new source of television news in the United States is

(1) Comedy news (2) Tragedy news (3) Passive news (4) 360° news

6. Media output is dominated by

(1) Documentaries (2) Ethical contents
(3) Humour (4) Genre texts
7.  Mint has an exclusive partnership with
(1) The Washington Post (2) The Wall Street Journal
(3) The New York Times (4) The Financial Times
o-sas [ [ UV : Fapert
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e : 38 T | Uee (50) dg-fawedta U €1 TOE W H A (2) ik &1 |t g ifard

gl
. THHTH STUSH AT 1 GHER 93 S TH 3 AR H (MURC) & ATER JHR §&1 & 99 H 9Rd &
I 50 THER T A o €
(1) = figm = 2) 3feg
(3) 3 sfead TwdIH (4) T TEH A gfeA
. ST SIS &l Y&t = @
(1) T e (2) T TS
(@) feu foerad <t (4) faa eg
. TRl e fRE W T AR STEeR § 2
(1) = (2) el (3) ESHfern
. IR-3ia wifean Aee | el REEIRS G
(1) e (2) U (3)  foaermet

. AfE # IS 9HRER &1 T9T S © |

(1) T FHER (2) TES FHATER (3) Tafera sHER
. Tifgar emeeye # T YT Bl 7

1) Tt ) A fawi

@) == (4) 3T (Genre) TTS1

. Trefafea § 9 fie goer o3 & @y e fafire geer 22

(1) T SIfRTed 9re (2)
(3) T ATk I (4)

T 9 B 1A
T FEAREA e

W

(4) faskar

(4)  360° THMER
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10.

11.

12.

13.

14.

15.

The audience’s evaluation of alternative creative strategies is labelled as
(1) Concept testing (2) Audience test

(3) Option matrix (4) Concurrent test

Which of the following statement is incorrect ?

(1) ‘Transition” can be described as changing one shot from another

(2)

(3) ‘In Camera Edit * means recording your shots in the order in which you want to present
)

4

In news “cut’ is the most commonly used method of transition

A ‘Dissolve’ can be made between two shots during ‘In Camera Edit’
From the viewpoint of communication, myths are

(1) Unnatural (2) Static

(3) Dynamic (4) Non-controversial

The “Vernacular Press Act’ of 1878 was scrapped after being in force for

(1) Twenty years (2) Ten years (3) Five years (4) Three years

The originator of limited effects theory of mass media is

(1) E.M. Rogers (2) Paul Lazarsfeld

(3) Harold Innis (4) Harold Lasswell

The hermeneutic theory aims at systematic of texts.

(1) Rejection (2)  Acceptance (3) Interpretation (4) Predication

What should be the level of the Sound of a professional audio recording ?
(1) Between 30 and 40 db (2) Between 40 and 50 db
(3) Between 50 and 60 db (4) Between 60 and 70 db

Segmentations identified by the appeal of the product to their personal interests are known
as :

(1) Benefit segmentation (2) Target segmentation
Reach segmentation (4) Access segmentation
\IHIHII\H (MR :




10.

11.

12.

13.

14.

15.

el R dehfedeh gerTcHeh TOHITAAl sl Hedleh FHEATT 2 |

(1) STIYRM & (2) T¥H ThETT
(3) foehew |i=n (4) Gl ThE
freifera & | 1A 91 ST T © 2

(1) ‘TSR’ T 39 ¥ R g9 H aeare % w9 § afvfd feman S wehdt 2

2) HHER ¥ ‘we’ ZiSiYH i Faifs yafad o 2|

(3) ‘37 HEW HuEA' w1 37ef § 3T T 1 W HH H (IS HIAT SIA1 AT YA HIAT A | |
(4) ‘T HE FURA' % IRA < gl & o T famsed’ (Dissolve) TR ST TRt €1
g9R & gfesm ¥, iy g

(1) B (2) wfa

(3) TATHR (4) foerg tfea

1878 % ' IATHRIER W TR’ T JHTEl @A & o8 © H e T

(1) <t auf (2) <H Tl (3) H= (4) = FE

SHEER & Sifhd gvre fagia & gfaues § |

(1) 3.uH I9d (2) A AEReS

(3) Tes st (4) Tiee AEEA

THafer faga F AT el R gl Tad &R

1) @RS 2) iR (3) dfvia (4)  wifasaroft

T YR AT TS i e &1 T 1 BT =T 2

(1) 30940 et & o= (2) 40950 Sl & =

(3) 509 60 Sl & &= (4) 603 70 Tt & =
Scare & et fedl & wfa emerewr gro fafea fasmem HEAT T |
(1) o fawrsH (2) <& faursH

(3) TEd fasmem (4) AP fa9rH
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16. The highest number of Internet users per 100 inhabitants in the world are in
(1) Sweden (2) The United States (3) Japan (4) Iceland
17. Image advertising that changes the experience of buying and using a product is identified
as ___
(1) Ideal advertising (2) Transformation advertising
(3)  Experience advertising (4) Trade advertising
18. The main objective of Public Relations is to
(1) Increase the sale of manufactured goods
(2) Enhance the image of organisation in public domain
(3) Make internal politics public
(4) Keep the channels of grapevine open
19. The first research effort on war propaganda was conducted by
(1) Daniel Lerner (2) Elihu Katz
(3) Carl Hovland (4) Walter Lippmann
20. Name the author of the book, ‘Rise of Network Society” from the following :
(1) Rupert Murdoch (2) Steve Jobs
(3) Manuel Castells (4) Bill Gates
21. Images of people are reflected through
(1) Neutrality (2) Philosophy (3) Stereotypes (4) Spiral of silence
22. Critical theories of communication are considered as
(1) Conventional (2) Non - traditional
(3) Non - cultural (4) Political
23. The Chanakya Award for excellence in the field of Public Relations is given by
(1) INS (2) PRSI (3) CcCIC (4) PRCI
o-sas [ [ UV 6 Fapert



16. 9&® 100 Fafadi W geie wt gen & feue 9 g o TId 3T R
(1) wfe (2) TMWETWE () TR (4) SEEAS
17. Tt Sae & @i 3R WM & s19a ® dgad @M are ¥ faqmaT gl STl & |
(1) omeE fo= (2) Tl fomme
(3) o3 fomma (4) AR ferRmaA
18. S % l &A AT ©
(1) TafHa aeget =t fost agrm
(2) WESTE TR W G & Bfa gurA
(3)  STiafieR TSTHfA okl HrelsiTeh LT
(4) STFATE & EIdl hl Gl Tl
19. IS TIR & 9R § qgal AU BRI foRa T |
(1) S aR (2) zferg wreS
(3) I el (4) e faw
20. ‘U SN Heddh HWrAEel’ THE % o@F |
(1) TH HESfh 2) wa St
(8) FA Feew (4) foret Trem
21. At ®1 Bfa % e ¥ yfafes &t S T
(1) deEea (2) <R (¢) wifdrEH (4) HF Feet
22, HIOR % QrEAHS Fgidl &l TS STl |
(1) TREE (2) STIRUR
(3) o - e (4) STt
23. SEUH % & H Ipedl o (A A0 [ERR g1 feam < 21
(1) T TITH (2) WeRTHE (3) T o (4) O SR & o7
oess [ HIIAVAI 7 Faperl



24.

25.

26.

27.

28.

29.

Media texts have

(1) Material benefit (2) Borders

(3) Representations (4) Obtrusive strategies

Which one of the following is a social book marking site ?

(1) Facebook (2) Delicious (3) Baidu (4) WhatsApp

Which Hindi film actress was originally named as Mahjabeen ?

(1) Meena Kumari (2) Madhu Bala (3) Nargis (4) Geeta Dutta

The largest market for American television and film contents, as of now, is

(1) Africa (2) Latin America (3) Europe (4) Australia

Assertion (A) : Digital India programme has a strong potential of increasing the number of
Internet users in India.

Reason (R) : Initiatives like broadband connectivity, mobile coverage and Internet
access will provide a fillip to the usage of Internet in India.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Today’s newspapers have adopted compartmentalisation in planning their
pages.

Reason (R) : The modern technology has enabled designers to experiment with their crea-
tive ideas of formatting.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

o-sas [ [ UV 8 Fapert




24, wifean wgE | BT/t
(1) ifasws @ (2) e
(3) wEgfaA (4) een TOHEITTA

25. TTH ¥ HIF W JHATHT TEe § 2
(1) HHIF (2) fefafaera (3) =g (4) =™

26. Twg & fhew SAfysht &1 7@ T Heste o1 ?

(1) AN (2)  HYSITE (3) W™ (4) i e
27. A9 H it ofifas R fhew wmmft & foru ad =g 9eR 7
(1) STHIH 2) dofed sfer (3) WU (4) SArefamn
28. 3tfueRed (A) ;. fefSed sfean g & gR <0 § Setie SUHEKISt &1 §E&A dgM & SeoRaw
&A1 T |
T (R) : FTese FAfRfHE, HaEd Hais 3R $2 i g9 S JaE ¥ 9Rd | $2e &
TS o g fiem |
%<

1) (A) 3R (R) I ¥ T |
2) (A) 3R (R) TFI &l €, TR (R) (A)FT T AT &l HLe |
(3) (A) W& §, AR (R) TTed |

(4) (A) T &, WX (R) Hel |

29. ATURIT (A) : 3TN & TGN A T Y31 & Hare | faumita adient arqan feram ® |

HIT (R) : 3MY(TH FTENfThT & HROT FEAER UEdl & 319 TS fa=rl & |1 TN Y
T T

e :
1) (A) 3R (R) < @&t €1
2) (A) 3R (R) I &l T, TR (R) (A)FT & AT & HLd |
(B) (A) ¥ &, R (R) T |

(4) (A) A ¥, AR (R) T |

ot || [N

]

Paper-I1



30. Assertion (A) : Developmental communication needs a complete overhaul to meet the

changing economic environs of the developing world.

Reason (R) : The corporatisation of media management and the domination of electronic

media, particularly television, has prompted a re-think in this direction.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

31. Assertion (A) : Big newspapers of the country contain more advertisements than news and

views.

Reason (R) : The union government has ideas of re - introducing the price - page

schedule to limit the wastage of precious newspaper space.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

32. Assertion (A) : Typefaces selected for printing a newspaper enable its distinct appearance.

Reason (R) : Typefaces of different fonts have their own personality, which in turn

reflects the newspaper’s personality.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

o [N 1



30. 3feme (A) :  fohTETcHS AR % TANEIU ht STEvThdl © difeh foaawrasiial <9 & serd il
AR ¥ 3Heh! dreHdl foar ST 6 |
HIOT (R) : Hifean gaiem o fmiete iR soraeie Hitedn, fasvet SefifasH, & 99& &
FR0T 39 foen ® qAfd=R fea s wr ¥
e :
1) (A) 3R (R) I I T
(2) (A) S (R) TFT W& B, TR (R) (A)F! Hel AT Tal Hdl |
(3) (A)WE 2, TR (R) e |
(4) (A) Tod §, AR (R) W |
31. AMYHAT (A) : I F 9 AR T § el iR fa=ami @ i ot fagm= 8 € |
HNT (R) : e TR oI STEER] WM ! Hifid & & fau 99 - 99 Iegd ol
SR] T FeheAt B
< :
1) (A) 3R (R) S I T |
2)  (A) 3R (R) T &l €, TR (R) (A)FT T& AT &l HLd |
(3) (A) ¥ &, TR (R) T |
(4)  (A) Tl &, AR (R) W |
32. 3femRed (A) : T omEeR & qew & fou wafa ceuhy sus fafire w9 & gy a9 ¥
&NT (R) : T~ ST Thie o EIhE! i STUT fosioT Sit § S TR =1 3uaht fafime
e <A1 B |
Fe
1) (A) 3R (R) I ¥ T |
2) (A) 3R (R) T T ¥, TR (R) (A)! TEI AT el |
(3) (A) F& g, 7R (R) T |
4) (A) T4 T, TR (R) HL |
o-ess || [1IHININANI i Paperl



33.

34.

35.

36.

Assertion (A) : The language of English magazines in India is only for the elites, not for
common masses.

Reason (R) : Since the English educated are rich, their language level is high and
naturally these magazines use impressive language.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The readability tests have no relevance as far as Indian newspapers are
concerned.

Reason (R) : In a multi - lingual context, such an effort is difficult.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The Indian law of copyright needs a thorough revamp.

Reason (R) : The digital technology has made the people adopt unfair means for privacy
especially in the film industry.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Find out the correct sequence of the following radio stations :

(1) FM Chennai, FM Jalandhar, FM Rainbow, FM Gold

(2) FM Gold, FM Chennai, FM Jalandhar, FM Rainbow

(3) FM Rainbow, FM Gold, FM Chennai, FM Jalandhar

(4) FM Jalandhar, FM Rainbow, FM Gold, FM Chennai

o-sss | [TV 1 Faper




33.

34.

35.

36.

AMMFRAT (A) :  IRA | TS ufsrrred =t urm fadh stfiser =t & forw € 7 fF o -9 & for |

T (R) : <fer 3Tt # forfera ot 7R , safa wnfas €9 & STt 9T 1 TR <9 e
2 3R 3 qfreprd qrrell T 1 ST Sl € |

(A) 3R (R) SHI 9t €|

(A) 3R (R) <A1 &t €, TR (R) (A)S! Tl = =& |
(A) W€ 8, TR (R) 7T |

(A) TEE T, TR (R) TE |

AIRIT (A) 1 IRAE IR o uUea B qSardn qervli i ig Tfiehdr 76l ¢
IO (R) : T JgHTH IRged H, THT YA AT Hicd 7 |

1) (A) 3R (R) I W& T |
2) (A) 3R (R) THI T ¥, TR (R) (A)! TEI AT el |
(3) (A) W& §, AR (R) TTewd |

(4) (A) T &, TR (R) He |

ARMRAT (A) : IR F Hidge Afufem § qut aeema &1 savasar § )

HRT (R) : fefsreat dranfirrt 1 scier @, wrEe fthed e , e & fag sgfea ade
3T ¥ |

e :

1) (A) IR (R) A FE T

2) (A) 3R (R) IFI Tl T, TR (R) (A)FT TE AT & HL |

(3) (A) ¥ &, TR (R) T |

(4) (A) T &, TR (R) Hal |

freifera Yoot =yl o1 |a %9 fad

(1) % TH =%, Th TH SeR, Th T 6, Th T Tiee
(2) U® TH Tiee, TH TH =3, Th T Seiey, T% T el
(3) TH TH A, TH TH TMee, T TH =R, Th TH WA
(4) TH TH SR, TF T 6, T T Ties, Th T =008
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37. Write the correct sequence of the following woman’s magazines :
(1) Woman’s Era, Femina, Elle, Manushi
(2) Femina, Woman’s Era, Manushi, Elle
(3) Manushi, Elle, Woman’s Era, Femina

(4) Elle, Manushi, Femina, Woman’s Era

38. Write the correct sequence of the following theories :
(1) Diffusion of Innovation, uses and gratification, agenda - setting, cultivation
(2) Agenda - setting, cultivation, diffusion of Innovation, uses and gratification
(3)  Cultivation, diffusion of innovation, uses and gratification, agenda - setting

(4) Uses and gratification, cultivation, agenda - setting, diffusion of Innovation

39. Write the correct chronological order of the following statutes :

(1) Right to Information Act, Contempt of court Act, Official Secrets Act, The Press and
Registration of Books Act.

(2) The Press and Registration of Books Act, Official Secrets Act, Contempt of Court Act,
Right to Information Act.

(3) Official Secrets Act, Contempt of Court Act, Right to Information Act, The Press and
Registration of Books Act.

(4) Contempt of Court Act, Right to Information Act, The Press and Registration of Books
Act, Official Secrets Act.

40. Find out the correct chronological order of the following readability tests :
(1) Cloze procedure, Flesch’s HIS, Flesch’s RIS, Fog Index
(2) Flesch’s HIS, Flesch’s RIS, Fog Index, Cloze procedure
(3) Fog Index, Flesch’s RIS, Flesch’s HIS, Cloze procedure

Flesch’s RIS, Cloze procedure, Fog Index, Flesch’s HIS

\IIHI\II\IIIINIHIIIH!II!IIHIIIH\HHH||\||\|\|H|| u



37.

38.

39.

40.

FrevifeRa wifgen afsemsti o1 @&t a | fod
(1) A9 T, B, Ted, el
(2) T, F T, A, Ted
(3) HEH, Tedt, o T, i
) e, W, e, g

(4

freifea fasial = w&@ %a o ford

(1) &Y &1 e, ITEr AR 9qfte, Tsier 9, @™ (cultivation)
2) TuSiel fuRY, f9®™ (cultivation), TaHY 1 THad, TN IR Hgfe
(3) To®M (cultivation), TS &1 e, ITAN IR Tqfte, Taier fremo
(4) ST IR G, fawm™ (cultivation), TSiel fHefRw, Fa-AY 1 Hherra

4

FreifeRd &Il 1 W&t ey | fag

(1) = 61 AYHR FI, =TT I ST DA, TEHRI Ml HH, T6 SR &I H
YS{TehLT T |

(2) U9 3R GEIHI 1 TSR0 FMH, TR TOAEAT HMA, = 1 STTHEA A, 1 H
AfYRR T |

(3) THRI U A, <A i STTHAA HHA, o1 HT YRR HIA, TF TR TEehi A
Enicauicacel

(4) AT I ST I, YA 1 ATTHR HMA, TH TR IR I ISR HI, THR
Tt &M |

freAiferd qataan whern %1\t %9 W ford -

(1) oISt JOTT, FAT o1 T 3T TH, RA T 3N 3T TH, BT 387

(2)

(3) I S, TIW T SR S8 TH, FAT o1 TA 313 TH, FaArSl Jorredt
(4) RIS 1 3R 3T TH, TS JUTel], TRl SSo, Reisl ol TH 3T TH

AT 1 TH 3T TH, A &l IR 3 TH, Rl sS4, FAlSt JUTet!
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41. Match the following :

(a) Marshall Mac Luhan

List-1

(Author)

(b) LA. Richards

(c) Jurgen Habermas

(d) Byron Reeves

Codes :

@@ (b)) (o (d)
® @ @) @) ()
(2) @) (@) @O @)
(G) @) D) @) @)
@) Gv) () @) (@)

42. Match the following :

List - T
(Author)

(@) C.S. pierce
(b) Ferdinand de Saussuse
() Roland Barthes
(d) Stuart Hall
Codes

@ () () (d
1 @) @v) @ ()
(2) (Gv) @) @) (i)
@) @) @) (Gv) (@)
@ () @) @) (@)

-as [

) (
Il

List - II

(Book)
i)  The Media Equation
ii) Discourse Ethics
iii) Meaning of Meaning

iv) Media Ecology

List - II
(Country)
(i) Switzerland
(i) France
(iii) Great Britain

(iv) The United States of America
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41. freifera 1 gafea =<

et - 1 T - 11
(AE® ) (g )
(a) AR Hehee (i) T ifean seem
(b) oE.U R=<w (i) feu= st
(c) [ Tom™ (i) fafdm eifw fafdm
(d) @A | (iv) Hifean sehiaisi
FE
@@ (b) (o) (d)
1 @ i) (v) (i)
(2) () (v) @ ()
(3) () () (@v) (@)
(4) (v) () @) ()

42, f=ifera =1 gafad &

gt - 1 T - 11
(@ ) (Q9T)
(a) wiug. dierd () TeReiE
(b) TRETE S |y (i) wE
(c) e =nerd (iti) T fored
(d) Fger T (iv) IS TTH A ST
He :

@@ (b) (o) (d)
) () @Gv) @O ()
) (v) @) (@) (i)
) @) (@) @) @

) @

(
s [l

iii) (i

) (i)
I 1

ii)

(
i




43. Match the following :

List - I List - II
(Film Festival) (Country)
(a) Golden Horse (i) Germany
(b) Golden Apricot (i) India
(c) Golden Bear (iii) Taiwan
(d) Golden Peacock (iv) Armenia
Codes

@@ (b) (9 (d)

1 G Gv) @O @)
) G@v) @ @) (i)
G) @ @ @§) (@)
4 @) (@) @) @)
44. Match the following :
List -1 List - II

(Newspaper) (Country)
(a) The Economist (i) Singapore
(b) The Wall Street Journal (i) Germany
(c) Bild (iii) The United States
(d) Straits Times (iv) Great Britain
Codes

@@ () (o (d)
) @O @) (@) (@)
() @) @Gv) @O @)
) () (@) @) (i)
) ii

iv) (i

) (@
Il 1

(v) (i) (
o-eas [[[[[[[[ 1]




43, Tfafea w1 gafaa wife

44, T=fafEa w1 gafaad ST

@@ (b) (o) (d)
) @O @) (@) (@)
) (@) Gv) @ @)
G Gv) @ @) ()
) (v) () G @)
[

(4
ot || [N
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45. Match the following :

List - I List - II

(Media) (Mode)
(a) Interpersonal media (i) Net chat rooms
(b) Inter - active play media  (ii) E - mail
(¢) Information search media (iii) Computer gaming
(d) Participatory media (iv) Net search engines
Codes :

(@ (b) (o) (d)

1) @ @) @ @v)
2) @v) @ @) (i)
() @ @) @) O
4 O Gv) () ()
Read the following passage and answer questions from 46 to 50 :

The argument that news and other genres such as documentaries and current affairs
straightforwardly transmit an obviously biased view of the world has been rejected in most
quarters of media studies. Nevertheless, while majority acknowledge that television has no
overt, direct and unambiguous effects, research has focused on the idea that television can
‘set the agenda’. In other words, just as the agenda of meetings is set with more important
items placed prominently on the agenda, television programmes can help define the
boundaries of what audiences talk about and think. By the same token, other texts and
meanings, for instance, radical political views or more explicit sexual imagery, may be kept
off the agenda. It is argued that television is especially vulnerable to those wishing to set the
agenda because audiences, given the predetermined quality of the text and narrative, have
less opportunity to structure their consumption in the way that newspaper readers can.
This implies that agenda setting is always covert or taken for granted. Certainly research on
television news has backed this up but broadcasters, as with the early BBC, may be open in
their intent to structure the agenda in ‘our” interests.
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45. Tr=fafea w1 gafaa wife

Tt - 1 T - 11
(difsar) (fafar)
(a) SIS Hifea (F=aETa Hifean) () =T EH
(b) TR isha shiel Hifean (F=I-Ufaea i Hifedn) (i) -9
(c) = ey Hifedr (s7hrvE w= Hifean) (ili) HFHI AHT
(d) YRR Hifean (wifaued Hifean) (iv) -2 9d 3
%<
@@ (b)) (9 (d)
1 G @) @ v
2) @) @@ @) (i)
G) G () @v) ()
“4) @ (v) (@) (i)

fTeTTieha TR 1 UGHX 19T TT TE 46 T 50 T B IR ol :

Ig T T TR 3R o= faud S gafas iR gaamfas wrimy @Y T R T T &
Y geraraqul geshio g & 9 T §, Hifedn stemed &t iy el g Wik fohan S
I T | TR, T R el ST T I8 T § o Sefifas 1 #E goge], T iR erdfery
J9Tg 7 B, 39 foaR W o Tefifasm ‘wsier 70 X et ®', vy i hfud e o g1 g vt
H, 59 d3&i & Toie W sifueh Hecqut foawdl S SHR T ¥ S W €, S° @E Setas
HTISHH ThI i WA R T ST HH1 w1 qRfod #:3 T €1 35 a9 W, 79 WIS qen e,
S HR TG TR ST geae 91 =01 #i Tsiel ¥ W @1 571 9ahal § | I8 +ff el s § i
oS @ AR W ST fa 957 s 81 TRl § Sl TSiel 98 A1 91ed § i Qi o UTH, I8
3R 927 1 GEYRG YHfd 9 F FRU, TEER & TSHI BT o H T ST 1 Fifa 3
F HT ST T T | THHRT A I8 ¥ FoF TSt 70 3 1 W I Wel T IR 0 w@nenferahan
 foran St &1 9y 2R efifasm a3 fAfyea I W =8 99 yer fha €, 7R y9rues, Si9
BT SR & siteite, TSiel &l gaR’ fedi # feifd # #1 o1t g1 Wol IR W yefvid Y Fehd

g
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46.

47.

48.

49.

50.

The concept of agenda - setting can be applied to any genre, including, for example,
the ability of MTV and other music video networks to set a pop music agenda. However, it
is in the field of television news that it has gained particular currency. News programmes, it
is asserted, are able to set the agenda in choice and ordering of items, by the privileging of
one voice before another, in more or less combative interviewing techniques, in allocation of
‘The last word’, and in any number of other techniques embedded in the everyday practices
of the profession. Some journalists reject this position claiming that they simply select what
is most significant on any given day or even that they have ‘an eye for a story’.

Some media studies reject :

(1) Effects of television

) Agenda - setting

(3) Biased view of TV news
)

Journalism as profession

TV programmes can define agenda - setting like :
(1) Agenda of meetings (2) Audience programmes

(3) TV genres (4) Current affairs

Agenda - setting is always :

(1) Overt (2) Direct (3) Ambiguous (4) Covert
Agenda in choice, according to the passage includes :
(1) Audience choice (2) BBC News

(3) Combative interviews (4) Current affairs

On what criteria do journalists select news stories ?

(1) Music content (2) Political views
(3) Significance (4) Research
-00o0-
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TSl 79 A T TR FRt off faen & ar] 6t S Gehell €, SSRRO % AR W, TH 3 off AR
311 HffSeh difedl Jedehd & gR urd S Tsiel Feifiid & &t 9medl | 7R, $Heh1 SIe] 9el
efifast goem & & § ¥ T g fRan o € fF U R OF S g T F aiEiE T
TS T8I i Yferdi o g, * ifaq oa’, wed &1 Hient et 3R ATt i Uemra gfarfeat o
JMEG 3T 3 qehieh] o HILAH 9, THER HRIHH 191 Aol IR 78 & Hdifersh TAST a9 6
T A @A B | T TARR 39 T H] IS Fed gL WIS & ¢ o 3 fah 37 fawsdi =61 97a €
it 3o fo stferss Heequl gt € a1 S oft 371 fme <9 fowa  ‘weR & a0’ R feant gt

46. T HIfeAT AT 39 A H WIS L ¢ 1%
(1)  SclfasH 1 99 8 7
2) TSl 99 foRan S wHA
(3) I o THER 1 gk gerarayul g ¥ |
(4) TARINGT T UM T |
47. & o % wEiHy feAifRd w1 e Teier fRon w1 aftfig w T €
(1) ScHl *1 Tel (2) <Rl & FRHA
(@) <t faur (4) GHEEiES wriET
48. Tsie-TTuRw &1 & 9T & ¢
(1) JHT e 2) T () dieudae (4) TRETLAAE
49. T % STIUR, TSiel &1 9HS o TR § F1eifera H @ o1 nfHat 2 < 2
(1) SRl 1 THe @) s e g
(3)  SAThRTH WA (4) FHEHISRT
50. TR Gel 1 TIA fohE STUR T H & 2
(1) Fid 1 ) TeHfaE W
(3) Hed (4) ¥
-00o0-
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